
 



 

 

 



 



 



        Dairy Pulse 136th Edition 
(16th to 30th June, 2021) 

Contents 
Suruchi endeavor in Skill/ Entrepreneur Development Domain ....................................................................... 7 

Indian News 

Hatsun Agro expands dairy products portfolio; to sell paneer under Arokya brand .................................... 8 

Amul milk price to increase by ₹2 per litre across India from July 1 ............................................................. 8 

Right to use the dairy terms may not be significant to the Vegan industry .................................................. 9 

Heritage extends French yogurt brand Mamie Yova’s footprint ................................................................. 12 

Dodla Dairy share touched Rs 609, a 42% premium to the issue price ....................................................... 12 

Global oil price hike passed to consumers Will that happen with food too? .............................................. 14 

PETA's advice to Amul is misguided and unfair ........................................................................................... 17 

A coconut with a plastic pout; Country Delight's non dairy adventure ....................................................... 17 

TN Dairy Federation Aavin will lose ₹270 cr. a year due to price reduction ............................................... 19 

Milk parlour gutted in midnight inferno ...................................................................................................... 20 

Farmers in Maharashtra to get Fair, Remunerative Price (FRP) for milk..................................................... 20 

Agriculture Ministry to amend dairy law to lower consumer prices ........................................................... 21 

A gang of robbers stole nearly a ton of cow dung from a village ................................................................ 21 

First of its kind cattle war room set up in Karnataka by B S Yediyurappa ................................................... 22 

One held for selling adulterated milk in Mumbai's Dindoshi area .............................................................. 22 

Odisha announces package for lockdown-hit dairy farmers ....................................................................... 23 

2,248 Rail milk tankers in 394 trips transported 9 crore litres of milk ........................................................ 24 

North India contributes 50% of total milk production in India: A report .................................................... 25 

'Amul must withdraw its new Novak Djokovic ad as tennis champ is vegan', urges PETA India ................ 26 

Online milk delivery account is 7-8% of total online grocery business ....................................................... 27 

How green are India’s agri-exports? From sustainability perspective ........................................................ 28 

Keventer’s Agro focus on frozen foods and tetra pack milk businesses ..................................................... 31 

Export subsidies for Skim Milk Powder questioned at WTO ....................................................................... 32 

Check monitoring of environmental norms by dairies : NGT directs CPCB ................................................. 33 

Keventer Agro aims to establish frozen food, milk biz nationwide in 2-3 yrs ............................................. 34 

He's just 13, but he is game for a dairy challenge ....................................................................................... 35 

Dodla dairy’s IPO oversubscribed by 45.62 times on day 3 ......................................................................... 36 

Pune: Four, including school teacher, arrested for trying to extort dairy businessman ............................. 36 

Date for submitting EOI under PLI to MOFPI extended to June 24th .......................................................... 37 

Low milk prices forces dairy farmers in Maharashtra to dump milk on roads ............................................ 38 



Maharashtra dairy farmers dump milk on road in protest against low prices ............................................ 38 

Does drinking milk cause diabetes? Here’s what experts say ..................................................................... 39 

Prepare schemes to boost dairy & livestock production: CM Assam .......................................................... 40 

Dodla Dairy IPO Day 2: Issue subscribed 3.3 times, retail portion booked 6.18 times ............................... 41 

India’s Dairy Farmers Face Another Harsh Summer – But Not Because of the Heat .................................. 42 

Milk coop societies stop buying milk from farmers afflicted by Covid ........................................................ 44 

New precision Iodine Value Analyzer gets recognition by FSSAI ................................................................. 45 

Global News 

Deer milk naturally support skeletal and immune health in elderly people ............................................... 46 

Genetics to help dairy kick vital climate goals ............................................................................................. 47 

Growing demand for sheep milk prompts startup Ovino to open in Acton ................................................ 48 

PFA Destroys 950 Liters Adulterated Milk, Impose Fine On Milk Tanker Owner ........................................ 49 

Volleman’s Family Farm is bringing milk and other local goods to North Texas doorsteps ........................ 49 

Robots do the milking at Hosch Dairy Farm ................................................................................................ 51 

Milk the dairy & bleed the doctors .............................................................................................................. 52 

As Higher Milk Production Forecasts Settle In, Can Export Demand Help Save Prices? ............................. 53 

Arla Food To Set Up Dairy Farm In Nigeria, Train 1,000 Dairy Farmers ...................................................... 54 

The case for packaged milk .......................................................................................................................... 55 

1400-litre Adulterated Milk Discarded ........................................................................................................ 57 

Rise in Campylobacter infections prompts raw milk warning from Idaho officials ..................................... 59 

Dairy West earns award for Curds + Kindness pandemic response ............................................................ 60 

 ......................................................................................................................................................................... 62 

  

 

 

 

 

 

 



Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Hatsun Agro expands dairy products portfolio; to sell paneer under Arokya brand 
June 30, 2021 4:09 PM 

https://www.financialexpress.com/industry/hatsun-agro-expands-dairy-products-portfolio-to-sell-paneer-under-

arokya-brand/2281238/ 

 
airy firm Hatsun Agro Product Ltd on 

Wednesday said it has expanded its 

products portfolio by introducing 

paneer under ‘Arokya’ brand in Tamil Nadu, 

Karnataka, Andhra Pradesh, Telangana, Goa, 

Maharashtra, and Pondicherry. 

The Tamil Nadu-based company already sells 

milk and curd under this brand. In a regulatory 

filing, Hatsun Agro informed that it has intro-

duced ‘Arokya’ Paneer, a new addition to its 

wide dairy product portfolio. 

 

“Arokya brand is synonymous with high-quality 

milk and curd and is the preferred brand among 

lakhs of consumers. Arokya Paneer is an im-

portant brand extension in our dairy product 

segment,” the company’s Chairman RG Chan-

dramogan said. 

The product is available in a 200-gram pack and 

is priced at Rs 100, the filing said. 

Hatsun Agro is a leading private sector dairy 

player in India. It procures milk from around 

4,00,000 farmers. 

Its portfolio includes: Arun Icecreams, Arokya 

Milk, Ibaco – a premium chain of ice cream out-

lets, and Santosa – a fast-growing cattle feed 

brand. 

The company said its products are exported to 

38 countries around the world. 

Hatsun Agro posted a net profit of Rs 246.35 

crore over a total income of Rs 5,575.50 crore 

during the last fiscal year. 

 

Amul milk price to increase by ₹2 per litre across India from July 1 
JUN 30, 2021 03:26 PM IST 

https://www.hindustantimes.com/india-news/amul-milk-price-to-increase-by-rs-2-per-litre-across-india-from-july-

1-101625046486950.html 

 

mul milk will be dearer by ₹2 per litre 

from July 1 across all the country, the 

Gujarat Cooperative Milk Marketing 

Federations announced on Wednesday. The 

price rise will be effective on all brands of Amul 

milk, including Gold, Taaza, Shakti, T-special, as 

well on cow and buffalo milk etc. The price is 

being hiked after a gap of nearly one year and 

seven months, officials said. An increase in the 

production cost is the reason behind the price 

rise, the company said. 
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"Prices of Amul milk will be increased by ₹2 per 

litre across India from tomorrow. The new 

prices will be applicable on all Amul milk brands 

like Gold, Taaza, Shakti, T-special, as well on 

cow and buffalo milk," said RS Sodhi, Managing 

Director, GCMMF, which markets Amul brand of 

milk and dairy products. Sodhi said the hike in 

the milk price became necessary due to the rise 

in food inflation. "Additionally, the cost for 

packaging has gone up by 30 to 40 per cent, the 

transportation cost by 30 per cent, and the en-

ergy cost by 30 per cent, which led to the in-

crease in the input cost," he said. 

Though the price hike may come across as a jolt 

to many consumers amid the soaring price of 

fuel and vegetables, the company said that the 

increase is much lower than the average food 

inflation. "The increase of ₹2 per litre translates 

into a 4% increase in MRP, which is much lower 

than average food inflation," the company 

statement read. 

"Given the increase in input costs, our member 

unions have also increased farmers' price in the 

range of ₹45 to ₹50 per kg fat, which is more 

than 6% over the previous year," the company 

said. 

The price rise in turn will benefit milk producers 

as it is the company's policy to pass on almost 

80 paise of every rupee paid by consumers for 

milk to the milk producers. 

Milk price in the country was last revised in De-

cember 2019 when Amul raised the price by ₹3 

per litre in Gujarat, Delhi-NCR, West Bengal and 

Maharashtra. At the same time, Mother Dairy 

too announced an increase in milk prices by ₹3 

per only in Delhi-NCR owing to a lower supply. 

Amul's business grew during the Covid-19 pan-

demic-induced lockdown as the consumption of 

milk products has seen a steep rise during the 

period. In April 2020, Amul's milk cooperatives 

sold around 255 to 260 litres of milk every day, 

reports said. 

 

 

Right to use the dairy terms may not be significant to the Vegan industry 
JUN 30, 2021 

https://dairynews7x7.com/right-to-use-the-dairy-terms-may-not-be-significant-to-the-vegan-industry/ 

 
he Indian Dairy Industry is not the first, 

and this is not the first time that there 

has been a call for a ban on using Dairy 

terms (milk, cheese, yogurt etc.) for Vegan al-

ternatives derived from oats, almonds, soya, co-

conut etc. This debate, and the move towards 

restrictions to the Vegan substitutes industry 

has been going on for a long time, and in multi-

ple parts of the globe. 

There has been a ban on use of terms such as 

milk and yogurt on Vegan products in EU by the 

European Court of Justice since 2017. An 

Amendment 171 further threatened the Vegan 

industry from using terms or imagery on pack-

aging which resemble dairy products, but this 

was finally dropped after a lot of debate. 

The Global perspective 

The US National Milk Producers Federation, the 

United States Cattlemen’s Association (USCA) 

and the National Cattlemen’s Beef Association 

(NCBA) are pushing the US Food and Drug Ad-

ministration (FDA) to make sure the words 

“milk”, “meat” and “beef” are kept exclusive to 

animal products. Similar movements have hap-

pened in Australia and New Zealand as well, ini-

tiated by farmer organisations. 

In the following sections are the perspectives of 

different stake-holders in this issue in India, and 
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their considerations when they are approaching 

this issue. 

The Regulator’s Perspective 

A Regulator has to balance the interests of the 

various constituents consisting of consumers, 

businesses and the environment, and make a 

decision in the nation’s best interest. In this 

case they need to balance the interests of the 

consumers, dairy industry and the Vegan indus-

try. Add to the mix, PETA which seems to be 

representing the interests of climate change 

more than animal rights. The reason the Delhi 

High Court has sought views from different 

agencies is get the perspectives from the differ-

ent stake-holders. 

The Regulator who will finally action changes (if 

any) in this case in India would be the Food 

Safety and Standards Authority of India (FSSAI). 

In the past FSSAI has made such amends in re-

sponse to pleas by the Dairy Industry. For eg. a 

new categorisation of “Frozen Desserts” has 

been created for products that are like ice-

cream in form, but uses vegetable fat instead of 

milk fat. Similarly, chocolates that use vegetable 

fat instead of milk fat are to be called “Com-

pound Chocolate”, and cannot be called “Milk 

Chocolate”. The Regulators do have a challenge 

of developing a new name for this category if it 

is agreed, but that is a lesser problem to solve. 

Government Perspective 

From the broader Government’s perspective, 

one important consideration would be that 

while dairy industry is largely domestically de-

pendent, the Vegan substitutes industry is 

highly dependent on imported agri produce. In-

dia imports about 25,000 T of Oats, about 

30,000 MT of Soyabean (not considering the 

fact that India imports over 40% of global im-

ports of soyabean oil) and about 115,000 MT of 

Almonds (India is No. 1 importer in the world) – 

all key raw materials in the Vegan substitutes 

industry. Hence the growth in Vegan substitutes 

would leads to income shift from Indian farmers 

to farmers elsewhere, and also substantial drain 

of foreign exchange. 

The Dairy Industry Perspective 

The Dairy Industry everywhere in the world has 

a serious concern from growth of Vegan prod-

ucts. Producers in key markets such as the US 

and the EU are concerned about the significant 

substitution of dairy milk with Vegan products. 

For eg. in the US, a Study by the USDA’s Eco-

nomic Research Service (ERS) revealed that be-

tween 2013 – 2017, the average household con-

sumption of dairy milk dropped 12% while that 

of Vegan substitutes grew 36% in the same pe-

riod. Globally, while Dairy industry is expected 

to grow at 2-2.5% CAGR, the Vegan alternatives 

industry is expected to grow at over 16%. 

Meanwhile – blame it on Vegan substitutes or 

not – the dairy product prices have dropped 

upto 40% in the last 3 years, which is putting 

pressure on production as well. There are suffi-

cient reasons for the Dairy industry to worry, as 

ultimately both products directly compete for 

the same consumer applications. 

The Farmer’s Perspective 

In India the concern is that of farmer livelihood 

more than of business or environment at the 

moment. The organised Dairy industry in India 

has a substantial presence of the Co-operative 

sector – most notable player being Gujarat Co-

operative Milk Marketing Federation (GCMMF) 

which markets brand Amul – and a host of 

other regional co-operatives that play an im-

portant part in this Industry. Their concern is 

the effect on livelihood of their members – the 

small and medium farmers, most of who don’t 

have more than 5 cattle heads. Since NDDB 

took up the cause of Operation Flood more 

than 50 years ago, the Dairy Industry in India 

has been an important source of alternative in-

come for farmers. Dairy has been a steady con-

tributor to rural incomes even at times when 

the agricultural incomes were depressed. 

The well-meaning leaders of the Dairy sector 

(many of whom the Author has had the good 



fortune of working under or worked with early 

in his career) are concerned that it would harm 

the Indian rural sector significantly if Vegan al-

ternatives gain significant shares in India as it is 

doing in the West. 

The Vegan Industry Perspective 

The companies in the Vegan alternatives is the 

target for this movement. When it all started, it 

looked to them as a very logical move to call the 

products by the names consumers are familiar 

with, and for which they were offering substi-

tutes. The positioning of these brands was on 

the promise of a “healthier” or an “environ-

ment-friendly” dairy product substitute, and 

hence it made perfect sense for them to use the 

same terms. And for a very long-time no one 

objected, as these products were low volume, 

and considered niche. 

But this is no longer the case. Not only has the 

Vegan industry grown in size, but over years of 

research it has also grown in range, offering a 

wide range of products matching the Dairy in-

dustry including milk, cheese, yogurt, meat etc. 

Their growth so far has been by targeting the 

niche customers such as the lactose intolerant, 

or the environment-conscious or the health 

conscious premium customers. However, going 

forward the Industry growth will have to come 

from targeting the mass-market consumers of 

dairy milk. Hence the high interest in the Indus-

try in protecting the rights to use dairy terms. 

India is of particular interest to this Industry 

now as it is a market with a sizeable dairy prod-

ucts consumption, and which is among the high-

est growth markets in the world owing to in-

creasing per-capita consumption and a growing 

consuming class. 

The Consumer Perspective 

Whatever the Dairy Industry, the Vegan Indus-

try or the Regulators may say about this issue, 

the consumer has a mind of her own. For the 

consumer, the primary consideration is about 

what purpose does the product serve. In the 

mind of the customer, industry definition mat-

ters less than product form and application. 

Even if Vegan “milk” were to be called by any 

other name, the fact is that the product form 

and application is like Dairy milk. So, unless the 

Vegan Industry comes up with a very strong al-

ternative name and popularises it, the custom-

ers are not likely to be using any other terms. 

For eg. even though most of Kwality Walls range 

is “Frozen Dessert”, customers still ask for Kwal-

ity Walls “Ice Cream”. Even though most of Cad-

bury range is “Compound Chocolate”, the gen-

eral customer does not perceive the difference. 

The By-stander (PETA) Perspective 

PETA has advised GCMMF (A Dairy Farmer’s Co-

operative Federation) to accept and promote 

the growth of Vegan milk because of its positive 

environmental impact. Why would a Dairy 

Farmer’s co-operative start promoting Vegan 

milk when the primary objective of the organi-

sation is the welfare of its members who are in 

dairy farming? It is difficult to understood what 

PETA was thinking. This is akin to someone ad-

vising PETA that since gun control seems to be 

an important issue, PETA should change its ob-

jective to address this cause. It looks as if PETA 

saw a party going on, and decided to gate-

crash. With due respect to what PETA is doing 

otherwise, it is best for everyone to ignore it as 

a noise in this case. 

Conclusion  

If we go by precedence with FSSAI, we can ex-

pect restrictions on use of Dairy terms on Vegan 

products soon. However, this may not change 

the trajectory of the consumer trend drastically 

since consumers have a mind of their own 

which is not driven only by labels. Hence to pro-

tect farmer interest, it is important for the Dairy 

industry to work on having the right communi-

cation on the health benefits of Dairy products, 

and to probably also proactively develop Indus-

try-wide labels that clearly distinguish dairy 

products from Vegan products. One option 

could be to provide an open IP to the Indian 



Dairy industry (including the private sector) to 

use the Operation Flood logo. 

On the other hand, the Vegan industry has 

many options to still be seen as a Dairy alterna-

tive with the use of packaging, visuals and smart 

communication. A fight to protect the right to 

use the terms used in Dairy products may not 

be worth pursuing, and may not be of any sig-

nificant benefit for the Vegan industry. 

 

 

Heritage extends French yogurt brand Mamie Yova’s footprint 
JUN 30, 2021 

https://dairynews7x7.com/heritage-extends-french-yogurt-brand-mamie-yovas-footprint/ 

 
airy company Heritage Foods Ltd has 

announced its foray into the ready-to-

eat segment with the launch of Herit-

age Tikka Panee;r while expanding its yogurt 

footprint by launching it in Hyderabad. 

The Tikka Paneer comes with pre-marinated 

Paneer, mixed with curd, both produced at Her-

itage facilities, and a masala blend. It takes 30-

60 seconds heating in an oven or a microwave 

and is ready to eat. It is available with micro-

wavable trays, with easy to understand instruc-

tions for use. 

More launches planned 

N Brahmani, Executive Director, Heritage Foods 

Limited, said; “In line with the company’s strat-

egy of expanding value-added product portfo-

lio. Heritage Foods has entered into a new 

Ready to Eat, Heat n Eat segment. Heritage 

Paneer Tikka is the company’s first product in 

this segment. And the portfolio will be ex-

panded with many other launches.” 

On the launch of French yogurt brand Mamie 

Yova in Hyderabad, Brahmani said.“Heritage 

Novandie is proud to bring Mamie, the beloved 

mascot, to Hyderabad after launching it in Ma-

harashtra and Gujarat.” 

The ‘Deliciously French’ fruit yogurt is available 

in mango, strawberry, lychee and blueberry fla-

vours along with ‘Yo Pop’; a drinkable yogurt, 

which is available in banana, vanilla, pina colada 

and mango flavours through the company’s om-

nichannel distribution network. 

 

Dodla Dairy share touched Rs 609, a 42% premium to the issue price 
JUN 29, 2021 

https://dairynews7x7.com/dodla-dairy-share-touched-rs-609-a-42-premium-to-the-issue-price/ 

 

odla Dairy and Krishna Institute of 

Medical Sciences (KIMS) made a strong 

debut on Monday. The shares of Dodla 

Dairy got listed at Rs 528, a 23 per cent pre-

mium to the issue price. The stock gained an-

other 15 per cent on Monday and closed the 

session at Rs 609, a 42 per cent premium to its 

issue price. Post listing, the company com-

mands a market capitalisation of Rs 3,624 crore. 
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The initial public offer (IPO) of Dodla Dairy gar-

nered an enthusiastic response; the IPO was 

subscribed 45 times. The institutional portion 

was subscribed 85 times, the wealthy investor 

portion was subscribed 73 times, and the retail 

portion was subscribed 11.3 times. Dodla Dairy 

had priced its IPO between Rs 421-428 per 

share. 

The company intends to utilise the proceeds of 

the fresh issue to repay its debts and funding 

capital expenditure. Dodla Dairy sells milk and 

dairy-based value-added products. 

The company’s operations in India are primarily 

across Andhra Pradesh, Telangana, Karnataka, 

Tamil Nadu and Maharashtra. And their over-

seas operations are based in Uganda and Kenya. 

Analysts had raised concerns about Dodla’s 

steep valuation and the lack of pricing power 

for producers in the dairy industry. The com-

pany’s presence being confined to four south 

Indian states and Maharashtra also concerned 

analysts. 

 
KIMS got listed at Rs 1,009, a 22 per cent pre-

mium to its issue price. However, the stock cor-

rected a bit and ended the session at Rs 996, a 

21 per cent premium to its issue price. 

The response to the IPO of hospital chain 

Krishna Institute of Medical Sciences (KIMS) was 

somewhat tepid compared to Dodla. Overall the 

issue was subscribed 3.8 times. The institutional 

bucket was subscribed 5.2 times, the wealthy 

investor portion by 1.8 times, the retail portion 

by 2.9 times and the portion reserved for em-

ployees was subscribed 1.06 times. KIMShad 

priced its Rs 2,143 crore IPO between Rs 815 to 

Rs. 825 per equity share KIMS is one of the larg-

est corporate healthcare groups in AP and Tel-

angana and operates nine multi-speciality hos-

pitals. It provides a range of healthcare services 

across over 25 specialities and super speciali-

ties. 
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Global oil price hike passed to consumers Will that happen with food too? 
JUN 28, 2021 

https://dairynews7x7.com/global-oil-price-hike-passed-to-consumers-will-that-happen-with-food-too/ 

 
rent crude prices crossed the $75-per-

barrel psychological level last week and 

closed at $76.18 on Friday, the highest 

since October 29, 2018. While the increase in 

international oil prices – Brent was trading at 

just over $41/barrel a year ago – is being fully 

passed on to Indian consumers, it raises a re-

lated question: Will food follow fuel? 

Trends: India and world 

Table 1 shows global prices of major agricultural 

commodities, too, now ruling way above than 

their levels a year ago. The UN Food and Agri-

culture Organization’s (FAO) world food price 

index (FPI) touched 127.1 points in May, its 

highest value since September 2011. 

But unlike fuel, the increase in global food 

prices is not getting reflected in what consum-

ers in India are paying. Annual consumer food 

price index (CFPI) inflation in India, at 5% in 

May, was far lower than the 39.7% year-on-year 

rise in the FAO-FPI for the same month (see 

chart). While the CFPI and FAO-FPI inflation 

rates moved more or less in tandem till about 

February 2020, the period thereafter has seen a 

marked divergence. Global food inflation 

crashed after March 2020 when the novel co-

rona virus struck. Retail food inflation in India, 

on the other hand, hovered around double-dig-

its till November. It eased after that, by which 

time, however, the recovery in global food 

prices was gaining momentum. 

Why the divergence 

What explains the above divergent trends? For 

that, one needs to first understand the drivers 

of both global and domestic inflation. 

The spike in international food prices from Sep-

tember-October has been due to demand re-

turning with economies unlocking, even as res-

toration of supply chains is taking time. This has 

been further aided by Chinese stockpiling (for 

building strategic reserves, as well as in antici-

pation of fresh corona outbreaks) and dry 

weather-induced production shortfalls in Brazil, 

Argentina, Ukraine, Thailand and even the US. 

India, by contrast, has had good monsoons in 

2019 and 2020, making it the only agricultural 

powerhouse, apart from Australia and Canada, 

not to have faced serious weather-related is-

sues. Not surprisingly, food inflation started fall-

ing from December with a bumper post-mon-

soon kharif crop being harvested and arriving in 

the markets. 
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Table 1 and Table 2Table 2 gives a more de-

tailed break-up of domestic retail food prices. 

These have gone up largely in edible oils and 

pulses, which are agri-commodities that India 

significantly imports. The country imports 13-15 

million tonnes (mt) of edible oils every year and 

produces just 7.5-8.5 mt. In pulses, domestic 

output has risen from 15-16 mt to 22-23 mt in 

the last five years. Although imports have also 

halved to 2.5-3 mt, they still exert considerable 

influence on domestic prices. In the case of edi-

ble oils and pulses, there has been an automatic 

transmission of prices from the international to 

the domestic markets, similar to that in fuel. 

But the same hasn’t happened for cereals, 

sugar, milk and staple vegetables. 

The relatively low domestic inflation in food 

items other than edible oils and pulses is at-

tributable to two main factors. The first is, of 

course, the munificent monsoons that have en-

sured no supply-side shortages in most crops 

that are predominantly produced within the 

country. The second factor has to do with the 

collapse of demand from successive Covid-trig-

gered lockdowns. With hotels, eateries, sweet-

meat shops, hostels and canteens shut or oper-

ating at low capacity, besides no wedding re-

ceptions and other public functions, food de-

mand has been confined mostly to households. 

Even that has been impacted by many house-

holds experiencing job and income losses from 

contraction in overall economic activity. 

What next: key factors 



Food inflation in India in the coming months is 

likely to be influenced by four determinants. 

The first one is international prices, which, as al-

ready noted, matters for edible oil and pulses. 

It’s not clear if the current surge is a result of 

temporary supply-side disruptions or the har-

binger of a larger “commodity super-cycle” of 

the kind witnessed during 2007-2013. Table 1 

shows that the recent peak in global prices of 

most agri-commodities was reached in May. 

The fall since then is especially noticeable in ed-

ible oils, which have been truly on fire. 

The second, probably more important, determi-

nant is the monsoon’s progress. While the 

country received 74% surplus rainfall in May, 

the southwest monsoon season (June-Septem-

ber) itself has recorded 18% above-average pre-

cipitation so far. That should encourage plant-

ings by farmers and, moreover, expand acre-

ages under oilseeds and pulses. Since produc-

tion is a function of both area and yields, a 

great deal also rests on the rains during July-Au-

gust when the kharif crops are in the vegetative 

growth stage. A third successive good monsoon 

should effectively put a lid on food inflation. 

Fuel cost increase passed on to consumers 

The third determinant is the extent of fuel cost 

increases being pass-through to consumers. The 

scope for it is, perhaps, limited in today’s de-

mand-constrained environment. Take milk, 

where dairies incur costs for its transport, first 

from the village collection centres to the pro-

cessing plants in mini-trucks of 2,000-3,000-litre 

capacity. The pasteurised and packed milk is 

further dispatched from the plants to the mar-

kets in bigger 10,000-15,000 litre tankers. Most 

dairies haven’t raised their pouch milk rates, de-

spite diesel prices soaring Rs 15-16/litre in the 

last one year alone. What many have done, in-

stead, is slash the prices paid to farmers. Pro-

curement prices of milk containing 3.5% fat and 

8.5% solids-not-fat in Maharashtra have come 

down from Rs 31-32 per litre in February-March 

(pre-second wave) to Rs 21-25 now. Thus, the 

fuel cost pass-through has taken place not by 

revised upwards the prices paid by consumers, 

but by lowering the prices paid to producers. 

In the event of a general growth and demand 

revival – one does not know when that will hap-

pen —there is likelihood of processors, trans-

porters and even farmers passing on the in-

crease in fuel costs to consumers. 

The final determinant is political. The NDA gov-

ernment was hawkish on food inflation in its 

first term. The annual rise in the CFPI averaged 

just 3.3% during June 2014 to May 2019. The 

same inflation has averaged 7.4% in its second 

term from June 2019 to May 2021. The protests 

against its farm laws have forced the govern-

ment to hike minimum support prices as well as 

procure record quantities of wheat and paddy. 

With upcoming state elections in Uttar Pradesh, 

how much of sugar price increase would it al-

low, to enable 

mills to pay more to cane growers, remains to be seen. 
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ast month, the India branch of People 

for the Ethical Treatment of Animals 

(PETA) created yet another stir by lock-

ing horns with Amul over the question of transi-

tioning to plant-based dairy alternatives. Not 

for the first time, the animal rights organization 

seems to have got its priorities mixed up. 

In a Twitter post, R.S. Sodhi, managing director 

of the Gujarat Cooperative Milk Marketing Fed-

eration Ltd (GCMMF), which owns the Amul 

brand, offered a stern rebuttal by reminding 

PETA that any such move would deprive 100 

million poor farmers of their livelihoods. He also 

charged the NGO of wanting to hand over all 

the “resources built in 75 years with farmers’ 

money to market genetically modified Soya of 

rich MNCs at exorbitant prices, which the aver-

age lower middle class can't afford.” 

He has a point. Not only do millions of farmers 

depend on producing dairy products to feed 

their families, the PETA narrative does suit the 

interests of multinational food companies trying 

to launch such products as milk from soya, al-

mond, cashew, hazelnut and oats in the coun-

try. As the world’s largest producer of milk and 

milk products, that makes little economic sense 

for India. Besides, there is the small matter of 

consumers having the right to choose what they 

want to drink and eat. 

While it is true that parts of the dairy industry in 

India are exploitative and unethical, blanket de-

mands like PETA’s do little to rectify the prob-

lem of exploitative food industries. PETA’s de-

mand to Amul is only one of many outlandish 

controversies it has been embroiled in: over the 

years, it has garnered a great deal of critical at-

tention for its shock tactics, including compar-

ing killing animals for meat to the holocaust and 

“all humans” to Nazis. 

However the problems go beyond advertising. 

PETA’s demands themselves need to be criti-

cally interrogated. 

 

A coconut with a plastic pout; Country Delight's non dairy adventure 
28 Jun 2021, 5:30 AM IST 

https://www.afaqs.com/news/mktg/a-coconut-with-a-plastic-pout-country-delights-non-dairy-adventure 

ilk delivery platform Country De-

light’s latest offering - ‘door step co-

conut water delivery’ - stands out on 

multiple grounds. First, the packaging. Then 

comes the brand promise. After that, the sourc-

ing and distribution. 

Country Delight assures quality, and promises 

that each coconut will have a minimum of 270 

ml of water. The water is delivered in the coco-

nut itself. The fruit is sourced from rural Tamil 

Nadu and then distributed in cities across India. 

Raw coconuts are heavy and bulky, which pose 

a major distribution challenge, especially while 

transporting them from rural South India to cit-

ies up north. And if the coconut hasn’t been 

opened, i.e., there is no ‘pout’ on it, no one re-

ally knows the exact amount of water in there. 
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Over that, the market is currently flooded with 

packaged coconut water from both small and 

large brands. Fresh coconut water is tradition-

ally sold by street vendors. Some of them also 

provide doorstep delivery services. Depending 

on the availability and proximity to the source, 

the price of a fresh (piece of) coconut starts at 

around Rs 30, and goes upwards of Rs 100. 

The price of packaged tender coconut starts at 

around Rs 40 per 200 ml, and is offered by 

brands like Real, Raw Pressery, Paper Boat, etc. 

It is primarily consumed because of its health 

benefits, and has gained popularity due to the 

increased focus on health and nutrition lately. 

With a growing demand, grocery delivery plat-

forms like BigBasket, etc., have also started de-

livering tender coconuts. 

Country Delight sells each coconut for Rs 60. 

The customers can subscribe to coconut water 

delivery via the app, just like the brand’s milk 

and dairy products. The brand’s latest ad cam-

paign highlights its efforts as a ‘coconut hunter’ 

running around the country in search of the 

best quality fruit. 

In conversation with afaqs!, Chakradhar Gade, 

co-founder of Country Delight, says that a coco-

nut can retain its own freshness for some time 

without any processing need. 

The new service is a step towards positioning 

Country Delight as a ‘food essentials’ brand, ra-

ther than just a dairy player. The plan is to in-

clude more options of fruits which are con-

sumed regularly in Indian homes. Gade points 

out that there was also a demand for coconut 

water from the brand’s existing milk customers. 

But why would one order it from Country De-

light, and not the neighbourhood vendor? And, 

isn’t Real’s coconut water a more convenient 

option? 

Gade says that in the case of fresh coconuts, 

the customers faced problems like inconsistent 

quantity of water and taste, and difficulty in 

opening it. Also, fresh coconut is better than 

processed one in terms of taste and nutrition. 

“We decided to address these problems. We in-

novated the packaging by fixing a pout on the 

coconut. We solved the inconsistency problems 

by freshly sourcing it from the inner regions of 

Tamil Nadu (Pollachi). The coconuts from there 

have copious amounts (of water) by virtue of 

the soil there.” 

Post-harvesting, the coconuts are transported 

under ideal weather conditions to Country De-

light’s processing facilities. They are partially 

peeled and a pout is installed on each one of 

them. 

The cold chain is maintained until delivery. The 

deliveries to different regions take different 

amounts of time. The deliveries to Bengaluru, 

for instance, take 48 hours. It is 72 hours for 

Mumbai and 96 hours in Delhi. 

“We really don’t know how much water each 

fruit holds, but we have some technology that 

helps us identify the minimum threshold of the 

quantity,” says Gade. 

He mentions that distribution is a serious chal-

lenge, especially when it comes to transporting 

a raw product from one region of the country to 

another. But the cost is kept under control by 

sourcing the products directly from the farms 

and minimising wastage. 
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ilk producers have urged the State 

government to give a subsidy of ₹5 

per litre of milk to Aavin, which has 

reduced the sale price by ₹3 per litre. The Tamil 

Nadu Cooperative Milk Producers Federation, 

whose popular brand is known as Aavin, will 

stand to lose ₹270 crore a year due to the price 

reduction. 

“The various district unions attached to the fed-

eration are already running at a loss and farm-

ers’ dues of ₹500 crore are yet to be paid. The 

unions are also repaying loans of about ₹250 

crore taken to pay farmers’ dues,” said K. Mu-

hammed Ali, State general secretary, Tamil 

Nadu Milk Producers Association. 

He went on to say that unless this step was 

taken, Aavin would slowly sink into a debt trap 

and farmers would have to depend on private 

dairies for survival. “Milk consumers did not ask 

for a price reduction. It was the government’s 

decision and therefore it should subsidise the 

loss. The people are asking for a reduction in 

fuel prices, which the government refuses to 

give,” he pointed out. 

In a statement here, he called for restructuring 

of Aavin, which procures around 32 lakh litres 

of milk daily. “During the last regime, the 17 dis-

trict unions were further divided and increased 

to 25 unions. This led to an increase in number 

of employees and additional expenses. Cooper-

atives can only spend up to 2% of their turnover 

on administration. This is not being followed in 

Aavin,” he said. 

The Tamil Nadu Milk Producers Welfare Associ-

ation’s M. G. Rajendran said that the govern-

ment should consider increasing milk procure-

ment prices. 

“A high-level committee of experts from various 

bodies including Veterinary College and Na-

tional Dairy Development Board should be con-

stituted and the hike should be based on their 

recommendations. The last hike was in 2019. 

We have been seeking an annual hike since in-

put prices keep going up,” he said. 
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Milk parlour gutted in midnight inferno 
Jun 27, 2021 

https://timesofindia.indiatimes.com/city/surat/milk-parlour-gutted-in-midnight-inferno/arti-

cleshow/83878394.cms 

urat: A dairy parlour in the posh locality 

of Adarsh Society in Athwalines was gut-

ted in fire that broke out on Friday mid-

night. Fire officials said that incident happened 

at around 11.40 pm at the Jalaram Dairy located 

near SMC’s Athwa zone office. 

Locals noticed smoke coming out of the shop 

and alerted the owner and the fire department. 

Firemen from Majura Gate and Man Darwaja 

stations were pressed into service. 

“After breaking the shutters, we encountered a 

lot of smoke. But we managed to douse the 

blaze in half-an-hour,” said Maruti Sonwane, 

station officer. “A short-circuit might have 

started the fire. The furniture and electronic ap-

pliances were damaged due to the fire,” said 

Sonwane. 

Six freezers, two refrigerators, plywood box and 

provision items were damaged. The dairy is the 

go-to place among residents of Athwalines and 

Ghod Dod Road. 
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gainst the backdrop of an agitation by 

milk farmers over plummeting prices, 

state dairy development minister Sunil 

Kedar said on Friday that government would 

look into demands for a fair and remunerative 

price for milk along the lines of sugarcane. 

Cane farmers are guaranteed a minimum price 

known as FRP. 

“The state government will study this issue. 

Farmers have been suffering with the lack of 

demand and low prices for milk during lock-

down,” said Kedar. Dairies have slashed pro-

curement price for milk over the last few 

months. Farmer groups have also been pushing 

for milk prices to be raised to Rs35/litre. 

The FRP for milk has been discussed several 

times but there are challenges to its implemen-

tation as very little milk is procured by govern-

ment and bulk of trade is with private sector. 

The state procures less than 1% of milk pro-

duced, cooperative dairies procure 35%, while 

private dairies procure over 60%. 

Officials said it was difficult to enforce pricing in 

a decontrolled sector dominated by private 

players. Farmer groups said private and cooper-

ative dairies had slashed procurement rates by 

Rs10-15 during lockdown. “Farmers used to get 

Rs35/litre before lockdown. Then it fell to Rs20. 

Farmers are being looted,” said Ajit Navle of 

Kisan Sabha. After a meeting with state govern-

ment, Navle said they would welcome an FRP 

for milk and were hopeful milk procurement 

prices would start rising. 

 

 

 

 

S 

A 

https://timesofindia.indiatimes.com/city/surat/milk-parlour-gutted-in-midnight-inferno/articleshow/83878394.cms
https://timesofindia.indiatimes.com/city/surat/milk-parlour-gutted-in-midnight-inferno/articleshow/83878394.cms
https://dairynews7x7.com/farmers-in-maharashtra-to-get-fair-remunerative-price-frp-for-milk/


Agriculture Ministry to amend dairy law to lower consumer prices 
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griculture Minister Oded Forer has an-

nounced an amendment to the coun-

try's dairy law, aimed at reducing the 

price of raw milk that will cause a price rise in 

regulated dairy products, the ministry an-

nounced via a press release on Thursday. 

The proposed change to the law was also done 

in order allow for the production of an ex-

panded range of dairy products, which comes as 

the government negotiates with dairy farmers. 

Forer said that he is seeking a reduction of 2.5% 

in the price of raw milk. 

Amid the announcement Forer said that "I in-

structed the professional staff in my office to 

act to prevent the rise of dairy products and 

bring the bill for approval." 

The bill proposed by Forer is based on a January 

2021 agreement between the Agriculture and 

Finance Ministries, in conjunction with dairy 

farmers. The first amendment is expected to be 

presented tabled by Forer at the Knesset by 

next week.  

Another amendment changing the target price 

calculation of raw milk will also be presented at 

a later date. 

 

A gang of robbers stole nearly a ton of cow dung from a village 
JUN 24, 2021 
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 massive manhunt is underway in cen-

tral India after a gang of robbers stole 

nearly a ton of cow dung from a village, 

police said. 

Villagers in the central state of Chhattisgarh 

complained to police last week after more than 

800 kilogrammes (1,770 pounds) of poo disap-

peared from their storehouse. 

Police said the gang struck at night, breaking 

into the depository in Korba district’s Dhurena 

village and fleeing with their pungent plunder 

estimated to be worth some 1,600 rupees 

($22). 

“We have questioned some suspects but no ar-

rests have been made yet,” local police officer 

Harish Tandekar told AFP on Wednesday. 

He added that it was not clear how the suspects 

had been able to transport such a large amount 

of faeces, or why they had stolen it. 

“Investigations are continuing and every effort 

is being made to find the culprits,” Tandekar 

said. 

Chhattisgarh buys bovine dung from dairy farm-

ers at 200 rupees per 100 kilograms under a 

state scheme to produce vermi-compost. 
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In recent years, many Indian states have been 

encouraging farmers to sell cow poo for organic 

farming. 

There has also been an increased demand for 

cattle waste for eco-friendly products such as 

earthen lamps and for religious purposes. 

Some Hindus consider cows sacred and use the 

animals’ dung and urine for medicines and 

other holy practices. 

In 2019, Prime Minister Narendra Modi’s Hindu-

nationalist government invested five billion ru-

pees into research into developing medicines 

and personal-hygiene products from cow dung 

and urine. 

The government is looking to encourage the 

production of toothpaste, shampoos and mos-

quito repellents from cow dung and urine. 
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arnataka Chief Minister B S Yediyur-

appa on Wednesday launched the 

first-of-its-kind animal welfare war 

room here to reach out to dairy farmers, cattle-

breeders and increase the health and productiv-

ity of livestock. The war room has been set up 

at the Commissionerate of Animal Husbandry 

and Veterinary Services (CAHVS). 

An animal welfare helpline number has been 

set up at the CAHVS at an expense of Rs 45 lakh. 

The helpline, which would be available round 

the clock, would work to protect livestock 

against disease, natural disasters and human-

caused harm and cruelty. 

The welfare helpline would receive complaints, 

queries or suggestions through telephone, 

WhatsApp, Twitter, Facebook, Instagram, e-mail 

and publish the daily statistics on the depart-

ment website. Underlining the importance of 

cattle, the Chief Minister said, “Animal hus-

bandry has a huge contribution to the country’s 

GDP.” Animal Husbandry Minister Prabhu 

Chavan said the war room would be a boon to 

the dairy farmers and cattle-breeders as it 

would address their concerns. 

According to him, the Animal Husbandry De-

partment has taken animal welfare service to 

the farmers’ doorstep. Chavan said the depart-

ment is working hard to maintain the health of 

the livestock and he urged the farmers to make 

use of the helpline. 

 

One held for selling adulterated milk in Mumbai's Dindoshi area 
Fri, 25 June, 2021, 8:52 am 

https://in.news.yahoo.com/one-held-selling-adulterated-milk-032244503.html 

umbai (Maharashtra) [India], June 25 

(ANI): Mumbai crime branch ar-

rested one for selling adulterated 

milk here in the Dindoshi area, Deputy Commis-

sioner of Police (Crime) Akbar Pathan informed 

on Thursday. 
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The crime branch has seized 248 litres of adul-

terated milk from the possession of the ac-

cused. 

"We have seized 248 litres of adulterated milk, 

and arrested one person from the Dindoshi 

area. The accused used to mix contaminated 

water into milk packets of various brands, 

namely Amul Taaza." 

A case has been filed against the accused. 

The official further informed that as per the 

preliminary investigation, the accused had been 

selling adulterated milk for some 5-6 months 

now. 

Further investigation into the matter is under-

way. (ANI) 

 

 

Odisha announces package for lockdown-hit dairy farmers 
 JUN 24, 2021 04:02 PM IST 
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disha chief minister Naveen Patnaik on 

Thursday announced a Covid assistance 

package totalling ₹11 crore for 120,000 

dairy farmers, registered under Odisha State 

Cooperative Milk Producers Federation (OM-

FED), the biggest milk procurement body in the 

state. Every farmer will be given a maximum 

of ₹6,000 under the scheme to buy fodder. Pat-

naik said while almost all other sectors of the 

economy were in a state of turmoil, only agri-

culture and allied sectors were keeping the 

economy afloat during the Covid-19 pandemic. 

During the state-wide lockdown amid the sec-

ond wave of Covid-19, dairy farmers were hit 

hard when OMFED, the top body of milk pro-

ducers and other cooperative unions in the 

state, cut down milk procurement from about 

5.45 lakh litre a day to 2-3.75 lakh litres a day 

during the lockdown citing low demand. 

The sale of dairy-based products like cheese, 

ghee and curd also dipped considerably with 

shops remaining closed and lockdown re-

strictions forced distress sale, several dairy 

farmers said. 

“Dairy farming plays an important role in the ru-

ral economy and is especially helpful in the live-

lihoods of small and marginal farmers. A large 

decline in the demand for milk and dairy prod-

ucts due to the Covid pandemic has seriously af-

fected the livelihoods of dairy farmers,” Patnaik 

said, explaining the rationale behind the assis-

tance package. 
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2,248 Rail milk tankers in 394 trips transported 9 crore litres of milk 
JUN 24, 2021 
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oodh Duronto” special trains, a unique 

concept launched by South Central 

Railway to (SCR) transport milk for bal-

ancing the essential commodity supply chain 

across the nation, had transported 9 crore litres 

of milk till June 22. The special train launched 

on March 26, 2020 from Renigunta to Hazarat 

Nizamuddin was initially run on alternate days 

and later the frequency of train was increased 

due to its demand daily from July 15, 2020. 

A release from the SCR here on Wednesday said 

the Zone has been operating Doodh Duronto on 

par with Mail/express trains and the distance 

between Renigunta and H Nizamuddin (2,300 

km) is being covered within a reasonable time 

of 30 hours and added that the transportation 

of milk from Renigunta to New Delhi plays a vi-

tal role in balancing the milk supply across the 

nation. 

The specials are run with normally 6 Milk tank-

ers, each milk tanker having a capacity of 

40,000 litres i.e., totalling to 2.40 lakh litres of 

milk in a train. So far, around 394 trips of trains 

have been operated totalling to 2,248 milk tank-

ers duly transporting 9 crore litres of milk. 

Since introduction of this novel initiative, these 

trains have been operated continuously so as to 

ensure that the supply chain of this essential 

commodity is not affected. SCR GM Gajanan 

Mallya appreciated the continuous efforts of 

staff of Guntakal Division and Zonal HQs in mo-

bilisation of milk to cater the needs of nation 

and expressed his happiness on achieving trans-

portation of 9 crore litres mark of milk. 
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he dairy sector in India grew at a CAGR 

of 10 percent between 2014-15 and 

2019-2020 . It is because more players 

moved towards the organised from the unor-

ganised market. This is as per a report published 

by a global advisory firm o3 Capital. 

“India is the world’s largest producer & con-

sumer of milk & milk products. India contributes 

to 30% of the global milk production and a do-

mestic consumption market of $94 billion. The 

sector has witnessed significant structural 

changes over the years, with consolidation be-

ing amongst the most notable theme. 

The share of private players in the dairy sector, 

which was 45 per cent by financial year (FY) 

2019-20 to likely to further expand over the 

next five years to reach 50 per cent as con-

sumer preference for higher quality and hy-

gienic product increases. Going ahead, the op-

portunities for private sector dairy companies, 

will further increase with increasing per capita 

consumption of milk and consumer preference 

shifting towards value-added products rather 

than just milk, the report said. 

 
“Liquid milk and traditional VAP (value-added 

products) fetch lower margins, however they 

deliver high RoCE (return on capital employed) 

due to limited investment in capex (capital ex-

pansion) and working capital. On the other 

hand, emerging VAP attract higher margins, 

however, fetch lower RoCE due to significant in-

vestment in capex,” the advisory firm said in its 

report. 

The entry of newer players in the market in the 

private segment as well as current incumbents 

expanding the reach of their distribution net-

works in their core geographies is also likely to 
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contribute to the expansion of private player 

dairy market, the report said. 

Geography-wise, North India remained the larg-

est producer of milk, accounting for 50 per cent 

of the total production of India, while the top 

ten states accounted for nearly 80 per cent of 

the milk and milk products made in the country. 

 

 

 

'Amul must withdraw its new Novak Djokovic ad as tennis champ is vegan', urges PETA 

India 
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UMBAI: The People for the Ethical 

Treatment of Animals (PETA) India 

has sent a letter to Amul demanding 

that it withdraws its recent advertisement on 

Novak Djokovic's recent win in the French Open 

tennis championship, since Djokovic is vegan 

and so does not consume dairy products. PETA 

India has therefore pointed out that the adver-

tisement is deceptive. 

Last year, the group slammed Amul for featur-

ing Joaquin Phoenix’s likeness in an ad right af-

ter he accepted the Oscar for Best Actor for 

Joker and gave a moving speech highlighting the 

importance of animal rights and specifically de-

nouncing dairy-industry cruelty to cows and 

calves. 

“Djokovic is a vegan who won his 19th Grand 

Slam, and now, our NGO slams Amul for appro-

priating his image in an ad for the very product 

he denounces,” said PETA India CEO and expert 

cattle veterinarian Dr Manilal Valliyate. 

“Last year, we had to inform Amul that Holly-

wood actor and star of Joker Joaquin Phoenix is 

vegan after the company used his likeness. That 

time, the joke was on Amul, as Joaquin had 

used his Oscar speech to condemn the common 

dairy industry practice of artificially inseminat-

ing a cow and stealing her baby,” he added. 

In the letter sent today, Dr Valliyate stated, “To-

day, many athletes and celebrities around the 

world, including tennis champion Venus Wil-

liams, Formula 1’s Lewis Hamilton, American 

football player Colin Kaepernick, and Olympic 

gold medallist and football player Alex Morgan, 

are eating vegan for improved health, concern 

for animals, or to help the environment. Indian 

footballer Sunil Chhetri has also been reported 

to eat vegan for improved recovery, digestion, 

and fitness. In fact, a documentary has been 

made on vegan athletes, called The Game 

Changers, which is available on Netflix. Even 

when athletes, stars, and consumers are not 

fully vegan, they are still increasingly opting for 

vegan foods.” 

The letter also points out that a Physicians Com-

mittee for Responsible Medicine study pub-

lished in the journal Nutrients found that vegan 

athletes benefit from improvements in heart 

health, performance, and recovery. Other peo-

ple are vegan for the environment. 

Many people turn to vegan foods because they 

object to the common abandonment or killing 

of male calves and the supply of cattle to the 

beef and leather industries by the dairy sector, 

said a PETA activist. 

India’s Epigamia dairy brand already sells al-

mond milk as well as coconut yogurt, dairy com-

pany Hangyo has launched two vegan ice cream 

flavours made of coconut milk, and Mumbai’s 

The Brooklyn Creamery sells a variety of vegan 
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ice creams in addition to those made of ani-

mals’ milk. 

Meanwhile, Indian meat company Allana Group 

is involved in bringing Beyond Meat (maker of 

vegan burgers and other plant-based meat 

products) to India. And Baskin Robbins offers 

three vegan flavours in India. 

The letter also urges Amul to instead produce 

healthy plant based, vegan milk. 

PETA India has sought a meeting with Amul but 

has received no response. The group – whose 

motto reads, in part, that “animal are not ours 

to eat” – opposes speciesism, which is a human-

supremacist worldview. 
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iversification has paid off,” said Ritwik 

Bahuguna, partner in the agriculture, 

dairy and food processing division at 

Wazir Advisors. 

With customers increasingly shopping online 

during the pandemic, several product catego-

ries that were previously unpopular on the web 

have gained momentum. According to Red Seer 

Consulting, the online e-grocery market stood 

at $ 3.3 billion in CY20, of which online milk de-

livery startups account for 7-8%, and is ex-

pected to grow at a compound rate. 50% per 

year for the next five years. Some of these com-

panies have also diversified into related offer-

ings such as bakery, fruit and vegetables. 

During the second wave of the ongoing pan-

demic, online milk delivery startups such as 

Country Delight, FreshToHome, and Supr saw 

15-20% growth daily, helped by the launch of 

new SKUs and product diversification. 

“Diversification has paid off,” said Ritwik Bahu-

guna, partner in the agriculture, dairy and food 

processing division at Wazir Advisors. 

Country delight doubles its supplies during Pan-

demic 

Country Delight, an online milk company, says 

its business has seen a double increase since 

the start of the pandemic. “We recently 

launched preservative-free bread, coconut wa-

ter for immunity booster, Ratnagiri mangoes, 

and various other fruits and vegetables, includ-

ing premium leafy greens,” said Chakradhar 

Gade, Co-Founder of Country Delight. Focusing 

on product quality, the startup plans to expand 

to towns and cities located near the metro. 

“Currently, we are present in the top 10 metro-

politan areas, but our business will not expand 

to more than 15-20 cities in the future, as each 

city is a large market in itself,” added 

Supr Daily, an aggregator of morning essentials, 

is currently meeting two lakh of daily deliveries, 

up from 30,000 deliveries before the pandemic. 

Along with milk, value-added products such as 

curd, paneer, etc. are also purchased. “We 

started with one SKU on less than 100 products; 

we have now expanded to 5,000 products 

through a wide selection, ”said Puneet Kumar, 

Founder and CEO of Supr Daily. The start-up is 

currently present in the first six meters. 

Then there’s FreshtoHome, which entered the 

milk delivery space in 2019. Its delivery service 

called FTH Daily is also seeing an increase in or-

der volumes. “Today, consumers are gravitating 

toward less processed foods and fresh pro-

duce,” said Shan Kadavil, CEO of FreshtoHome. 

The company ventured into groceries in 2020. 

“Now, due to higher order value, it is easier to 
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connect directly with farms, leading to better 

quality products,” he added. The company has 

increased its range of stock-keeping units 

(SKUs) from 80 to 250 during the pandemic. 

As these startups are region-specific, the online 

milk delivery segment is geared toward hyper-

local packaging and marketing. “Online milk de-

livery startups have limited geographic reach 

due to high last-mile delivery costs,” said Saurav 

Chachan, engagement manager at Red Seer 

Consulting. 

However, with a handful of new players enter-

ing the segment often, it may be possible for 

players with a lot of money to topple the little 

ones, leading to a monopolistic / duopolistic sit-

uation in the future. It is also crucial that play-

ers optimize supply chains to break even, Bahu-

guna added. 
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gri-exports touched $41.8 billion in FY 

2020-21, registering a growth of 18 per 

cent over the previous year. This has 

brought some cheer within government circles 

and helped improve domestic farm prices 

somewhat. However, even these exports fall-

much-short of the target of $60 billion that the 

Narendra-Modi-government set out to achieve 

by 2022. From a strategic point of view, there-

fore, one must ask whether this growth-rate 

can be sustained over a longer period; and the 

implications it has for Indian-agriculture. To an-

swer this question, one needs to look at the 

composition of agri-exports. 

Amongst the various agri-commodity exports, 

rice ranks first with 17.7 million tonnes valued 

at $8.8 billion, roughly 21 per cent of the total 

value of agri-exports. It is followed by marine 

products ($6 billion), spices ($4 billion), bovine 

(buffalo) meat ($3.2 billion) and sugar ($2.8 bil-

lion (see Figure 1). Environmental sustainability 

concerns about rice and sugar, however, war-

rant a re-examination of the country’s export 

basket. 

Rice and Sugar are water guzzlers 

Rice and sugar are well-known water guzzlers. 

They are heavily subsidised through cheap/free 

power for irrigation as well as fertilisers, espe-

cially urea. Moreover, the export-subsidy given 

by the government to clear excessive domestic 

stocks of sugar has led many other sugar-ex-

porting countries like Australia, Brazil and Thai-

land to register a case against India at the WTO, 

which India may find difficult to defend. In the 

case of common rice, our earlier research 

shows that power and fertiliser subsidies ac-

count for about 15 per cent of its value in states 

like Punjab and Haryana. If these subsidies are 

withdrawn or rationalised through direct in-

come transfers to farmers, rice will not be as 

preferred a crop with farmers as it is today. 
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The biggest concern with surging rice and sugar 

exports from India is on the sustainability front. 

Policymakers need to give serious thought to 

such concerns while chalking out a sustainable 

strategy for agri-exports. India is a water-

stressed country with per capita water availabil-

ity of 1,544 cubic metres in 2011, down from 

5,178 cubic metres in 1951. This is likely to go 

down further to 1,140 cubic metres by 2050. It 

is well known that a kg of sugar has a virtual wa-

ter intake of about 2,000 litres. In 2020-21, In-

dia exported 7.5 million tonnes of sugar, imply-

ing that at least 15 billion cubic metres of water 

was exported through sugar alone. 

Rice needs 5000 litres of water per 1 kg 

Another water guzzler, rice, needs around 3,000 

to 5,000 litres of water for irrigating a kg, de-

pending upon topography. Taking an average of 

about 4,000 litres of water per kg of rice, and 



assuming that half of this gets recycled back to 

groundwater, exporting 17.7 million tonnes of 

rice means that India has virtually exported 35.4 

billion cubic metres of water just through rice. 

Also, rice cultivation contributes to more than 

18 per cent of the GHG emission generated 

from agriculture. 

Growing judiciously 

If we must continue with rice exports of this 

magnitude, the crop has to be farmed in a wa-

ter-efficient manner and with a lower GHG (me-

thane) footprint. Farming practices such as al-

ternate wetting drying (AWD), direct-seeded 

rice (DSR) and micro-irrigation will have to be 

taken up on a war footing. Farmers may be in-

centivised and rewarded to save water, switch 

from paddy and sugar to other less water guz-

zler crops, and reduce the carbon footprint. 

At a broader level of agri-trade, it may be noted 

that during the seven years of the Modi govern-

ment, agri-exports have remained lower than 

the level reached in FY2013-14 ($43.3 billion 

(see Figure 2). That was when the highest agri-

trade surplus (exports minus imports) was gen-

erated ($27.8 billion). That was also when In-

dian agriculture was most globally integrated, 

with agri-trade (exports plus imports) touching 

20 per cent of the agri-GDP. It has slid to 13.5 

per cent by FY2020-21, indicating India is be-

coming less globally competitive in exports and 

more protectionist in imports, presumably in 

the name of Atmanirbhar Bharat. It is high time 

to review current agri-trade policies and accom-

panying tariff structures. A longer-term strategy 

must also aim at conserving scarce resources of 

water and energy, and reducing 

the carbon footprint.  

Rice meant for govt schemes is leaking into ex-

ports 

Closer evaluation of non-basmati exports ex-

poses another interesting fact: These exports 

are actually sourced not only below-MSP but 

also below the average domestic mandi prices 

prevailing in the country after one adjusts for 

freight from mandi to port and loading charges 



at the port. How does that happen? One possi-

bility is that a substantial part of supplies 

through the PDS and the PM Garib Kalyan 

Yojana are leaking out and swelling rice exports. 

It is high time that policymakers revisit the en-

tire gamut of rice and sugar systems from their 

MSP/FRP to their production in an environmen-

tally sustainable manner. We must ensure that 

we produce more from every drop of water. 

Also, at least in the case of rice, procurement 

will have to be limited to the needs of PDS, and 

within PDS, it is high time to introduce the op-

tion of direct cash transfers. 

All these will go a long way to promote better 

diversification of our agri-systems and better 

use of our scarce water supplies and lesser GHG 

emissions. We could save on the unproductive 

use of financial resources locked up in burgeon-

ing grains stocks with the FCI. These savings can 

be used for doubling investments in agri R&D to 

improve productivity on a sustainable basis and 

improve farming practices for minimising car-

bon emissions. An export-led strategy also 

needs to minimise logistics costs by investing in 

better infrastructure and logistics. Only then 

one can ensure sharing the returns of these in-

vestments with farmers to give them a better 

deal in terms of higher and more stable in-

comes. 
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ith growing acceptance of frozen 

foods during the pandemic; 

Keventer Agro said it aims to estab-

lish frozen foods and tetra pack milk businesses 

nationwide in the next two-three years. 

The Kolkata-based company is aiming for a 10-

percent increase in turnover to Rs1100-crore in 

FY22 from Rs 1,000-crore in FY21; with much of 

the revenue expected from frozen foods and 

tetra pack milk businesses, it said. 

Keventer Agro CEO Sunil Kajaraia said the com-

pany plans to keep its pouch-milk and branded-

banana businesses at regional level; while ex-

panding frozen foods as well as tetra pack milk 

businesses nationwide. 

Focus on Frozen food and UHT milk 

“Right now, the focus is on these two busi-

nesses — tetra pack milk and frozen foods .It is 

where we think that we can establish across In-

dia in the next 2-3 years,” Kajaria said. 

The company, which started the frozen foods 

category four years back, was till last year pre-

sent in east India; which has only 10 per cent of 

India’s total frozen food market. 

The company entered into the frozen foods seg-

ment five years ago with veggies and added 

non-vegetarian items in the next 4-5 years. Cur-

rently, the frozen foods portfolio has about 54 

items. 

“Up to last year, we were concentrating in the 

east. We are in a significant part of north India 

now and plan to expand in the south and west 

soon. 

There is huge potential in north India which has 

40 percent of the country’s frozen food market; 

followed by the west with 30 per cent, he said. 

Barring 6-7 states like Maharashtra, Goa, Karna-

taka, Kerala, Tamil Nadu and Chhattisgarh; the 

company’s frozen foods are available in rest of 

the states, he added. 

Building supply chain 

About investment for expansion plans, Kajaria 

said it does not have its own manufacturing 

W 

https://dairynews7x7.com/keventers-agro-focus-on-frozen-foods-and-tetra-pack-milk-businesses/


plant for frozen foods but has in place the sup-

ply chain network having tie up with 7-8 major 

suppliers. 

“There won’t be investment on setting up man-

ufacturing units. We will have to invest in 

branding and distribution of freezers. In the cur-

rent year, we plan to invest Rs 15 crore,” he 

said. 

Asked about launch of new products, the com-

pany’s CEO said there is no such plan as of now 

as the company wants to shuffle the existing 

portfolio and get over with few laggards and 

tweak some as per the preference and taste of 

people in different geographies. 

The company has a network of 19 cold rooms 

across India, and plans to place freezers at retail 

outlets. Its products are also being sold on vari-

ous online platforms. 

100 crores investment in UHT milk 2-3 years 

back 

On its tetra pack milk business, the CEO said it 

plans to grow the ultra high temperature 

treated tetra pack milk business at national 

level, for which Rs 100 crore investment was 

made on a plant two and half years back. 

“Now, no investment is required. We are work-

ing on the distribution plan,” he said, adding 

that the company collects 2 lakh litres of milk a 

day from dairy farmers. 

From both these businesses, the company aims 

to double the revenue from the existing Rs 50-

odd crore by the end of this fiscal, he added. 

Currently, the size of the frozen foods business 

in India is about Rs 7,000 crore. Out of which 70 

per cent is institutional and the rest 30 per cent 

is retail, the company said and added its key 

competitors in this segment are Godrej’s 

Yummy and McCain Foods. 
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ndia’s Agriculture Infrastructure Fund and 

cotton subsidies have come beneath scru-

tiny on the  WTO , with Australia looking for 

clarity on the scope of the fund and affirmation 

that New Delhi has not exceeded its 10% ceiling 

assist, known as de minimise in commerce par-

lance, for the pure textile fibre. 

Australia has requested India to supply the gen-

eral worth of cotton manufacturing within the 

nation and ensure that New Delhi has not ex-

ceeded the ceiling. The subject got here up on 

June 17-18 on the assembly of the WTO Com-

mittee on Agriculture. 

“India affirmed that its cotton support has not 

exceeded its de minimis spending limit,” men-

tioned a Geneva-based official. 

Subsidy ceilings for India and different growing 

nations are fastened at 10% of the worth of 

meals manufacturing. The queries come at a 

time when India has invoked the peace clause 

for exceeding the subsidies for rice two years in 

a row. 

Categories under export clusters 

On the AIF, Canberra sought particulars of how 

financing shall be offered for the tasks, together 

with the crops that fall inside the definition of 

‘export clusters’. The AIF is a medium-long-term 

debt financing facility for funding tasks for post-

harvest administration infrastructure and group 

farming property, corresponding to offering 
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provide chain infrastructure for clusters of crops 

together with export clusters. 

Australia additionally needed to know which 

fruits, greens and different commodities are in-

cluded within the export clusters, in response to 

the official. 

At the assembly, Canada, the EU, Russia, Ukrain 

and the US once more questioned India on con-

tinued restrictions regarding imports of pulses, 

public stockpiling, export subsidies for skim milk 

powder, and its export prohibition on onions. 

The EU, Brazil, Japan, Paraguay and Russia ex-

pressed considerations concerning the lack of 

transparency or lacking info regarding India’s 

rice purchases and subsidies, and public stock-

holding information, and mentioned that the 

data was essential as New Delhi is a key propo-

nent of a everlasting answer on public stock-

holding for meals safety. 

On its half, India requested the EU, the US and 

Canada for his or her pending notifications on 

home assist, and questioned Canada on its 

plans to spend $101 million over two years on a 

programme for the wine sector. 
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he National Green Tribunal Thursday di-

rected the Central Pollution Control 

Board (CPCB) ;to issue guidelines within 

a month for checking pollution and monitoring 

of environmental norms by dairies throughout 

the country. 

A bench headed by NGT Chairperson Justice 

Adarsh Kumar Goel said that ; at least the mini-

mum distance of dairies and gaushalas from 

habitations and water bodies must be specified; 

consistent with the carrying capacity of the 

area. 

“Any violation of environment norms under the 

Water (Prevention and Control of Pollution) Act, 

1974; the Air (Prevention and Control of Pollu-

tion) Act, 1981 and the Environment (Protec-

tion) Act, 1986 ; has to be handled by the con-

cerned pollution-control board or local-body by 

recovering compensation and initiating prose-

cution, 

The NGT said it will be appropriate that broad 

and indicative compensation regime is expressly 

specified by the CPCB. 

While local bodies may undertake the exercise 

of preparing inventory as per applicable munici-

pal law; the state pollution controls boards 

must also not avoid their responsibility of en-

forcing Water and the Air Act. 

Guidelines to be issued by CPCB in a month 

“Guidelines may be finalised and issued by the 

CPCB within one month from today. Compliance 

reports be sought from the state pollution con-

trol boards within two months thereafter. A 

consolidated report based on the information 

received may be filed by the CPCB by Septem-

ber 30”; the bench said in a hearing held 

through video conferencing. 

The tribunal noted that major environmental is-

sues of dairy farms and ‘gaushalas’ are dis-

charges of dung and urinal waste water. 

The poor handling of dung and wastewater 

causes odour problem also. A bovine animal, on 

an average, weigh 400 kg and discharges 15-20 

kg/day of dung and 15-20 litres/day of urine. 

“Many dairy farms and gaushalas discharge the 

cattle dung along with wastewater into the 

drains; leading to clogging, which ultimately 
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reach to rivers and create water pollution. Also, 

these clogged drains become breeding ground 

for mosquitoes creating health hazards and 

odour nuisance,” the tribunal noted. 

Around 3 lakhs dairies in India 

CPCB told the bench that total number of dair-

ies operating in 26 states and union territories 

are 2,73,437; and total number of animals in 

these dairies are 21,34,018. 

“There are 2,793 dairy colonies/clusters in 26 

States/UTs. The total number of gaushalas op-

erating in 28-States/UTs are 5,964 and total 

number of animals in these gaushalas are 

4,36,727. The total amount of dung gener-

ated/produced by animals in dairies and 

gaushalas in the 28 States/UTs; are 2,60,922 

tons/day and 1,49,945 tons/day, respectively,” 

CPCB said. 

The tribunal was hearing a plea filed by animal 

rights activist Nuggehalli Jayasimha seeking di-

rections to penalise and shut down illegal dairy 

units. 

The plea had claimed that the unauthorised 

dairies were causing air and water pollution 

leading to sanitation and health problems for 

both the cattle and residents of the city. 
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ith growing acceptance of frozen 

foods during the pan-

demic, Keventer Agro on Sunday 

said it aims to establish frozen foods and tetra 

pack milk businesses nationwide in the next 

two-three years. 

The Kolkata-based company is aiming for a 10 

per cent increase in turnover to Rs 1,100 crore 

in the current 2021-22 fiscal from Rs 1,000 

crore in the previous fiscal, with much of the 

revenue expected from frozen foods and tetra 

pack milk businesses, it said. 

Speaking to PTI, Keventer Agro CEO Sunil Kaja-

raia said the company plans to keep its pouch 

milk and branded banana businesses at regional 

level, while expanding frozen foods as well as 

tetra pack milk businesses nationwide. 

"Right now, the focus is on these two busi-

nesses -- tetra pack milk and frozen foods -- 

where we think that we can establish across In-

dia in the next 2-3 years," Kajaria said. 

The company, which started the frozen foods 

category four years back, was till last year pre-

sent in east India, which has only 10 per cent of 

India's total frozen food market. 

The company entered into the frozen foods seg-

ment five years ago with veggies and added 

non-vegetarian items in the next 4-5 years. Cur-

rently, the frozen foods portfolio has about 54 

items. 

"Up to last year, we were concentrating in the 

east. We are in a significant part of north India 

now and plan to expand in the south and west 

soon," Kajaria said. 

There is huge potential in north India which has 

40 per cent of the country's frozen food market, 

followed by the west with 30 per cent, he said. 

Barring 6-7 states like Maharashtra, Goa, Karna-

taka, Kerala, Tamil Nadu and Chhattisgarh, the 

company's frozen foods are available in rest of 

the states, he added. 

About investment for expansion plans, Kajaria 

said it does not have its own manufacturing 

plant for frozen foods but has in place the sup-

ply chain network having tie up with 7-8 major 

suppliers. 

"There won't be investment on setting up man-

ufacturing units. We will have to invest in 
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branding and distribution of freezers. In the cur-

rent year, we plan to invest Rs 15 crore," he 

said. 

Asked about launch of new products, the com-

pany's CEO said there is no such plan as of now 

as the company wants to shuffle the existing 

portfolio and get over with few laggards and 

tweak some as per the preference and taste of 

people in different geographies. 

The company has a network of 19 cold rooms 

across India, and plans to place freezers at retail 

outlets. Its products are also being sold on vari-

ous online platforms. 

On its tetra pack milk business, the CEO said it 

plans to grow the ultra high temperature 

treated tetra pack milk business at national 

level, for which Rs 100 crore investment was 

made on a plant two and half years back. 

"Now, no investment is required. We are work-

ing on the distribution plan," he said, adding 

that the company collects 2 lakh litres of milk a 

day from dairy farmers. 

From both these businesses, the company aims 

to double the revenue from the existing Rs 50-

odd crore by the end of this fiscal, he added. 

Currently, the size of the frozen foods business 

in India is about Rs 7,000 crore. Out of which 70 

per cent is institutional and the rest 30 per cent 

is retail, the company said and added its key 

competitors in this segment are Godrej's 

Yummy and McCain Foods. 

 

 

He's just 13, but he is game for a dairy challenge 
20th June 2021 05:54 AM 

https://www.newindianexpress.com/states/kerala/2021/jun/20/hes-just-13-but-he-is-game-for-a-dairy-challenge-

2318859.html 

 
DUKKI: While most of his peers pass their 

time on social media, 13-year-old Mathew 

Benny spends his days in the dairy farm at-

tached to his house and the field nearby, where 

he sends his 14 cows to graze, in Karukappally, 

Thodupuzha. After his father, Benny, passed 

away last October, this Class 8 student has 

shouldered a workload that might have made a 

grown-up person wince. Following the example 

of his father, he decided to take care of his fa-

ther’s preserve, the family farm. 

“He is superhuman. He has always tried to take 

care of people around him and the cattle is part 

of his life,’’ says his mother, Shiny. From clean-

ing the cattle shed to distributing milk, 

Mathew’s days are busy even during the lock-

down. And he manages to attend his academic 

sessions online at 6am every day. He milks the 

cows too, a skill he learnt from his father. 

“My elder brother, George, helps me clean and 

feeding the cows, while I would milk them and 

supply it in our neighbourhood and milk society. 

I milk five cows every day,” Mathew says.The 

family sells around 45 litres of milk a day. 

However, maintaining a farm requires precise 

knowledge. The officials with the animal hus-

bandry department are providing them with the 

necessary support, impressed by Mathew’s en-

thusiasm. His brother is in Class 10 and sister, 

Rose Mary, is in Class 7. All three are students 

of Vimala Pubic School, Vettimattam. 
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Dodla dairy’s IPO oversubscribed by 45.62 times on day 3 
JUN 19, 2021 

https://dairynews7x7.com/dodla-dairys-ipo-oversubscribed-by-45-62-times-on-day-3/ 

 
he public issue of Dodla Dairy has seen a 

subscription of 45.62 times as the offer 

received bids for 38.80 crore equity 

shares against IPO size of 85.07 lakh equity 

shares on June 18, the final day of bidding. 

The qualified institutional buyers have put in 

bids for 84.88 times of their reserved portion 

and that of non-institutional investors 73.26 

times so far. 

A part set aside for retail investors has been 

subscribed 11.34 times. They are allowed to in-

vest up to Rs 2 lakh in IPO, so they can apply for 

shares worth a minimum of Rs 14,980 and a 

maximum of Rs 1,94,740 worth of Dodla Dairy 

shares. 

South-based integrated dairy company aims to 

raise Rs 520.17 crore through its public issue 

that comprises a fresh issue of Rs 50 crore and 

an offer for sale of up to 1,09,85,444 equity 

shares by the existing selling shareholders in-

cluding TPG Dodla Dairy Holdings Pte Ltd. 

The net funds raised from fresh issue will be uti-

lised for repaying of borrowings (Rs 32.26 

crore). 

The company has already garnered Rs 156 crore 

from anchor investors on June 15, at a higher 

end of price band of Rs 421-428 per equity 

share. 

Dodla Dairy reported consistent growth over 

the last three financial years both in terms of fi-

nancial and operational metrics, with revenue 

rising at a CAGR of 15.98 percent and EBITDA 

(earnings before interest, tax, depreciation and 

amortisation) at a CAGR of 11.81 percent during 

FY18-FY20, by selling milk and dairy-based 

value-added products (VAPs) in the branded 

consumer market. 

It has operations in India across the five states – 

Andhra Pradesh, Telangana, Karnataka, Tamil 

Nadu and Maharashtra, while overseas opera-

tions are based in Uganda and Kenya. 

“In terms of valuations, the post-issue 9MFY21 

annualised PE works out to 16.4x (at the upper 

end of the issue price band), which is low com-

pared to Parag Milk Foods (trading at 32.7x). 

Further, Dodla Dairy has shown improvement in 

operating margin with efficient working capital 

cycle,” said Angel Broking. 

Going forward, the brokerage believes that 

Dodla Dairy would perform better on the back 

of increase in value added product mix. Thus, it 

recommended a subscribe rating on the issue. 

 

Pune: Four, including school teacher, arrested for trying to extort dairy businessman 
June 19, 2021 10:54:40 am 

https://indianexpress.com/article/cities/pune/dairy-businessman-police-fraud-7365381/ 

 

une City Police have arrested four per-

sons, including a school teacher, for al-

legedly trying to extort Rs 20 lakh from a 

well-known dairy businessman after the teacher 

threatened to file a complaint regarding the 

quality of milk sold in his shop. 
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Police have identified the accused as Poonam 

Pardeshi (27), who is a teacher, Sunil Pardeshi 

(49), Karan Pardeshi (22), and their accomplice 

Akshay Manoj Kartik (30). 

On June 2, Poonam filed a complaint with the 

customer grievances redressal cell of the dairy 

business and alleged the presence of some 

black substance in the milk. The woman then al-

legedly threatened to file complaints against 

the businessman with police and Food and 

Drugs Administration, and asked him to settle 

the matter as early as possible. She also alleg-

edly threatened to shut the businessman’s shop 

and defame him. 

Police said the accused allegedly demanded Rs 

20 lakh from the businessman. Meanwhile, a 

senior employee of the dairy businessman filed 

a complaint with Pune City Police in this regard. 

The businessman allegedly handed over Rs 20 

lakh in dummy currency notes of Rs 2000 to the 

accused. A Crime Branch team laid a trap and 

nabbed Poonam, along with Sunil and Karan 

Pardeshi, while they were accepting the 

‘money’. Police also arrested their aide Akshay 

Kartik from Mundhwa. 

An offence was lodged against them at the Bib-

wewadi police station under sections 388, 389 

and 34 of the Indian Penal Code. According to 

police, Poonam is a school teacher while Akshay 

Kartik, Sunil and Karan Pardeshi have criminal 

records and were earlier booked in cases of ri-

oting. 

 

 

Date for submitting EOI under PLI to MOFPI extended to June 24th 
JUN 18, 2021 

https://dairynews7x7.com/date-for-submitting-eoi-under-pli-to-mofpi-extended-to-june-24th/ 

 
his has reference tp the Expression of 

Interest(EOI) notice dated May 2,2021; 

to apply under the Production linked in-

centive scheme by Ministry of Food Processing. 

The last date to submit the EOI was June 17th 

by 5 PM. 

The ministry took the cognisance of the pan-

demic situation and request made by various 

applicants to extend the last date. Now the min-

istry has announced a new date of June 24th to 

apply under the scheme. 

The detailed guidelines with FAQs may be 

downloaded from the mofpi website along with 

the format of the EOI. 
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Low milk prices forces dairy farmers in Maharashtra to dump milk on roads 
JUN 18, 2021 

https://dairynews7x7.com/low-milk-prices-forces-dairy-farmers-in-maharashtra-to-dump-milk-on-roads/ 

 
airy farmers in Maharashtra started 

protesting over the low prices of milk 

on Thursday morning. The protest, or-

ganised by the All India Kisan Sabha-the 

farmer’s outfit of the Communist party. The 

protest saw farmers emptying their milk car-

toons on the road at various places in Auranga-

bad and Ahmednagar. 

Since the start of the lockdown in Maharashtra, 

milk procurement prices have collapsed at the 

farm gate levels. Farmer who were paid a com-

fortable Rs 30-31/liter for their milk with 3.5 

percent fat and 8.5 percent SNF(Solid-Not-Fat); 

since then are receiving around Rs 17-20/liter. 

Dairies on their part have blamed the demand 

destruction for them having to slash procure-

ment prices. 

In their letter to the chief minister and the min-

ister for dairy development;the Kisan Sabha has 

pointed out how the milk pouch prices have not 

corrected for the consumer; despite a dip in 

procurement price. The Sabha has asked for a 

complete audit of the milk unions to find out if 

their claim of demand destruction is true during 

the lockdown. They have also asked for strict 

legislation against such drastic price dips. 

The farmers have demanded a revenue sharing 

formula between the farmers and the dairies 

which shall safeguard them from price shocks. 

Also, they have asked for single milk marking 

brand in Maharashtra on the lines of the Guja-

rat Cooperative Milk Marketing Federation or 

Amul. Asking for a stop on the sales of toned 

milk, they have asked for strict implementation 

of laws against milk adulteration. 

 

 

Maharashtra dairy farmers dump milk on road in protest against low prices 
June 18, 2021 10:30:52 am 

https://indianexpress.com/article/cities/pune/dairy-farmers-protest-low-milk-prices-7363062/ 

 
airy farmers in Maharashtra started 

protesting over the low prices of milk 

on Thursday morning. The protest, or-

ganised by the All India Kisan Sabha — the 

farmer’s outfit of the Communist party — saw 

farmers emptying their milk cartoons on the 

road at various places in Aurangabad and Ah-

mednagar. 

Since the start of the lockdown in Maharashtra, 

milk procurement prices have collapsed at the 

farm gate levels. Farmer who were paid a com-

fortable Rs 30-31/liter for their milk with 3.5 per 

cent fat and 8.5 per cent SNF (Solid-Not-Fat) 

since then are receiving around Rs 17-20/liter. 

Dairies on their part have blamed the demand 

destruction for them having to slash procure-

ment prices. 

In their letter to the chief minister and the min-

ister for dairy development, the Kisan Sabha has 

pointed out how the milk pouch prices have not 
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corrected for the consumer despite a dip in pro-

curement price. The Sabha has asked for a com-

plete audit of the milk unions to find out if their 

claim of demand destruction is true during the 

lockdown. They have also asked for strict legis-

lation against such drastic price dips. 

The farmers have demanded a revenue sharing 

formula between the farmers and the dairies 

which shall safeguard them from price shocks. 

Also, they have asked for single milk marking 

brand in Maharashtra on the lines of the Guja-

rat Cooperative Milk Marketing Federation or 

Amul. Asking for a stop on the sales of toned 

milk, they have asked for strict implementation 

of laws against milk adulteration. 

 

 

Does drinking milk cause diabetes? Here’s what experts say 
June 17, 2021 3:08:49 pm 

https://indianexpress.com/article/lifestyle/health/can-drinking-milk-cause-diabetes-7363155/ 

ilk is a nearly complete food with a 

unique balance of nutrients. Some 

people may have difficulty in digest-

ing milk sugar (lactose) but humans have, in 

general, developed the capacity to digest lac-

tose over the years, and hence milk can be con-

sumed for the entire lifespan. Lactose helps in 

brain development; milk proteins are good for 

muscle development and calcium is a must for 

bone strength apart from other health benefits. 

Recently, however, people have been debating 

whether milk is unhealthy and a leading cause 

of diabetes. But scientific evidence is contrary 

to what they say. The fact is that milk is actually 

beneficial for diabetes. It is evident from both 

cross-sectional as well as longitudinal data from 

India. 

The first evidence stating dairy and milk could 

be protective came from the Chennai Urban Ru-

ral Epidemiology Study (CURES) which showed 

that dairy has a protective effect against diabe-

tes. Cross-sectional studies, however, cannot 

establish a cause and effect relationship and for 

this; we need longitudinal, long-term, follow-up 

studies. The Prospective Urban Rural Epidemiol-

ogy (PURE) study conducted in 21 countries in 

five continents on 150,000 individuals in which 

five parts of India were also involved, showed 

that dairy consumption was associated with 

lower incidents of (new-onset) diabetes, hyper-

tension, as well as metabolic syndrome. 

The view that cow’s milk is linked to type 1 dia-

betes is an old theory that was only reported in 

some Scandinavian countries. Subsequent stud-

ies have disproved the theory. It is well known 

that mother’s milk is protective against various 

diseases. In some western countries, breast-

feeding is not popular and the newborn is, 

therefore, exposed to cow’s milk early in their 

life, especially in the first six months of life. 

Their immunity, thus, may go down as they 

have not had exclusive breast milk and may 

therefore develop infections and low immunity. 

It is not the cow’s milk that is producing the 

problem but the lack of protection by mother’s 

milk since exclusive breastfeeding is recom-

mended for the first six months after birth. 

Regarding type 2 diabetes, there is no evidence 

that shows any positive association with milk. 

The fact that India has the second-largest num-

ber of people with diabetes in the world is actu-

ally because India also has the second-largest 

population in the world. The first three coun-

tries with the largest number of diabetic pa-

tients follow the population of those countries. 

Thus, China has the largest number of people 

with diabetes, followed by India and then the 

United States. As India’s population increases, 

we will have more people with diabetes even if 

the percentage of diabetes remains the same. 

Moreover, the increase is not due to milk con-

sumption but due to the obesity epidemic 
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which has parallelly developed. Right from a 

young age, children eat junk food and do not 

exercise enough. Hence, they put on weight, 

develop insulin resistance and guts develop pol-

ycystic ovarian disease (PCOD). All of these are 

reversible if children are made to exercise regu-

larly and cut down on junk food. 

Finally, excess carbohydrates in the form of pol-

ished white rice and refined wheat have been 

linked to diabetes in India in several of our stud-

ies as well as others. This along with decreased 

physical activities are the strongest risk factors 

for diabetes and they are preventable by proper 

educators. 

Milk has many essential ingredients including 

calcium, riboflavin, phosphorous, vitamin D, 

pantothenic acid, potassium, vitamin A and nia-

cin. Milk is a very good source of protein and 

thanks to the milk revolution in India, the 

growth and the nutrition of children in India has 

improved considerably. Milk has been used 

right from our Vedic times and it is part of our 

cultural heritage. Lord Sri Krishna’s fondness for 

butter is well-known. Milk in India is also a 

source of livelihood for millions of marginal and 

landless farmers. Stopping milk consumption 

can lead to more undernutrition in India, which 

already has the largest number of undernour-

ished children in the world. Milk is also essential 

for pregnant and lactating women as it provides 

much-needed protein and calcium to them. We 

make a humble plea to consider the scientific 

facts properly so that the public is not confused 

or misled. 

 

 

Prepare schemes to boost dairy & livestock production: CM Assam 
JUN 17, 2021 

https://dairynews7x7.com/prepare-schemes-to-boost-dairy-livestock-production-cm-assam/ 

 
hief Minister Himanta Biswa Sarma on 

Tuesday held a meeting with Animal-

Husbandry and Veterinary Department; 

at his conference hall and reviewed the imple-

mentation of various schemes. He asked the de-

partment to propose three new schemes by July 

7 ;to augment milk production and achieve self-

reliance in pork and poultry production in order 

to stop imports. CM directed to prepare a 

roadmap to attract youths to take up dairy and 

livestock farming ;through incentives and facili-

tation of bank loans and funds. 

The department must boost the livestock sector 

in the shortest possible time ;to generate em-

ployment and amplify economic progress. The 

piggery sector holds immense potential for em-

ployment generation and Veterinary Dept ;must 

explore ways to bring piglets of high yielding va-

rieties from outside. They must distribute these 

varieties among pig farmers in the unorganised 

sector, he said. The Chief Minister also directed 

to increase milch cow population in the state 

;through the cross-breeding of local cattle with 

other high yielding varieties . He also said that 

youths must be facilitated with funds and tech-

nical support; to take up dairy farming in a co-

operative model. 

AI improvement 

He also asked the department to increase the 

number of artificial insemination (AI) of cattle 

;through AI Workers (Gopal Mitras) in all cor-

ners of the state. Emphasising the need to bring 

transformational change in the livestock and 
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dairy sector in the State; Chief Minister Sarma 

said that the sector holds immense potential to 

generate employment and boost the economy 

of the State. He stressed the importance of re-

ducing the import of pork, poultry and eggs to 

the state ;while working strategically to ramp 

up production at the earliest. 

In another review meeting, the Chief Minister 

took a comprehensive review of the ongoing 

schemes and vision plan of the Fisheries Depart-

ment. Further underlining the potential of pisci-

culture for economic growth of the State, Chief 

Minister Sarma instructed the officials to de-

velop large tanks in every village to be owned 

and maintained by the community under CMS-

GUY and individual ponds under MGNREGA. 

The Chief Minister also directed to identify ways 

and means for augmenting fish breeding and 

rearing in the water bodies of the state. 

 

 

Dodla Dairy IPO Day 2: Issue subscribed 3.3 times, retail portion booked 6.18 times 
JUNE 17, 2021 

https://www.moneycontrol.com/news/business/ipo/dodla-dairy-ipo-day-2-issue-subscribed-2-times-retail-por-

tion-booked-4-times-7048401.html 

 
he public issue of Dodla Dairy, a private 

dairy player with a significant presence 

in the southern part of India, sub-

scribed 3.3 times on June 17, the second day of 

bidding. 

Investors have put in bids for 2.8 crore equity 

shares against the IPO size of 85 lakh equity 

shares, the subscription data available on the 

exchanges showed. 

Retail investors remained at the forefront as the 

portion set aside for them had been sub-

scribed 6.18 times, while the part reserved for 

qualified institutional buyers had seen a sub-

scription of 28 percent and that of non-institu-

tional investors 60 percent. 

Dodla Dairy, engaged in the procurement, pro-

cessing, distribution and marketing of milk and 

other value-added products, opened its Rs 

520.17-crore public issue on June 16, with a 

price band at Rs 421-428 an equity share. 

The offer comprises a fresh issue of equity 

shares aggregating up to Rs 50 crore and an of-

fer for sale of Rs 470.18 crore by selling share-

holders. The fresh issue proceeds will be used 

for repaying debt. 

The company is the third largest in terms of 

daily milk procurement and the second biggest 

in terms of market presence among private 

dairy players. 

The Indian dairy industry is expected to grow at 

a CAGR of 10-11 percent between FY21 to FY25. 

Within this, embedded value products—fla-

voured milk, ice cream, yoghurt, cheese, whey 

and others—are expected to outpace other the 

segment and grow at 14-16 percent between 

FY21 and FY25. The company plans to add more 

milk products. 

At the upper price band of Rs 428, the stock is 

valued at 15.68x of FY21E Earnings of Rs 27.30 

(based on weighted average diluted basis). We 

recommend to subscribe the issue from a long-

term perspective," said Asit C Mehta. 
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India’s Dairy Farmers Face Another Harsh Summer – But Not Because of the Heat 
16 Jun 2021 

https://www.newsclick.in/india-dairy-farmers-face-another-harsh-summer-because-heat 

 
he summer of 2021 has been particu-

larly cruel to dairy farmers. There is am-

ple production but dismal procurement, 

thus leading to an alarming drop in sales.  

State Milk Producers and Processing Profession-

als’ Welfare Association Secretary Prakash 

Kutwal told SabrangIndia, “Milk producers were 

comparatively better off in 2020 considering 

the long summer and heat. Now, in 2021, Ma-

harashtra’s milk sales have reduced by 40 per-

cent.”  

Kutwal recounted how milk sales dipped yet 

again during the second wave of Covid-19, de-

spite great sales observed in March, 2021. The 

unofficial lockdown caused by the surging 

Covid-deaths quashed farmers’ hopes of reviv-

ing the dairy sector this summer. 

With rains coming in early, and eateries shut-

ting down, the demand for cold products like 

ice-cream was much lesser than last year result-

ing in lesser sales for milk. Hostels and tea 

shops were also closed down in the city. Ac-

cordingly, procurement decreased by 10 per-

cent. Kutwal said that due to the sudden impact 

on the food sector, milk producers got Rs. 22 

per litre when they should have received at 

least Rs. 25 per litre. 

Recently, two farmers unions: Milk Producers 

Farmers Struggle Committee and All India Kisan 

Sabha, called for a state-wide agitation on June 

17,2021. In their joint statement they con-

demned private milk companies and co-opera-

tive milk unions for reducing the purchase price 

of milk by Rs. 10 to Rs. 18 per litre. This is in 

sharp contrast to pre-lockdown prices of Rs. 30-

38 per litre. 

“Private milk companies and co-operative milk 

unions have collectively pushed down rates and 

made huge profits. The state collects 13 million 

litres of milk every day. Of this, 40 lakh litres are 

used for making milk powder. The remaining 90 

lakh litres of milk is distributed for domestic use 

by pouch packing,” said the statement. 

Leaders emphasised that domestic consump-

tion has remained stable through it all. There-

fore, there is no need to consider 30 to 40 per-

cent milk as excess; an alleged rumour pro-

moted by milk companies to reduce milk prices. 

A similar situation persists in neighbouring Gu-

jarat. Sumul Dairy Director and farmer leader 

Jayesh Delad told SabrangIndia that milk sales 

decreased from Rs. 11 lakh in January, 2021 to 

Rs. 9 lakh during the second wave. In 2020 sales 

had fallen as far as Rs. 8 lakh following Rs. 11 

lakh sales in May, 2019. On a positive note, he 

mentioned that sales were slowly recovering to 

Rs. 10 lakh in June. However, the possibility of a 

third wave still leaves dairy farmers with an un-

certain future. State-wide, 1,50,000 tonne milk 

powder remains unused. 

Even in case of small-scale farmers, companies 

like Amul do not change their prices while deal-

ing with non-cooperative farmers, he said. At 

the same time, production costs keep increas-

ing due to sky-high prices of diesel and petrol. 

“In last few days, fuel prices have increased 

while milk prices haven’t increased in two 

years. So we have to increase prices,” said 

Delad. 

Covid-19 lockdown caused a drop in the market 

demand due to closure of the outlets selling 

livestock products. A large number of private 

dairies were impacted and they stopped milk 

procurement from the farmers. This resulted in 
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the farmers diverting their milk to the coopera-

tives. 

As a result, milk procurement in the cooperative 

sector increased because, as per their mandate, 

they could not reject milk supplied by the farm-

ers. The cooperatives are faced with liquidity 

problems due to higher conversion into milk 

powder and white butter caused by higher milk 

procurement. 

MILK PRODUCERS’ DEMANDS TO STATE GOV-

ERNMENTS 

When asked about preventive measures for 

measures in light of a third wave of coronavirus, 

Delad demanded subsidies from the govern-

ment for the export sale of milk powder. In Oc-

tober 2020, the Gujarat government gave a Rs. 

150 crore subsidy for powder. Delad suggests 

increasing this subsidy to Rs. 180 crore. Yet, no 

such schemes have been declared for the pow-

der or butter lying unused. 

According to Kutwal, milk companies like Gokul 

and Warna have made similar demands to the 

government and also gave money to dairy farm-

ers albeit with no receipt. Maharashtra’s Milk 

Producers Farmers Struggle Committee and 

AIKS demanded a purchase and sale audit of 

milk of all private milk companies and co-opera-

tive milk unions during lockdown period by the 

state government. 

It accused private workers of looting the milk 

producers and as such asked that the govern-

ment obtain objective statistics on how much 

milk companies actually bought, sold and at 

what rate. 

“Laws should be enacted for private and co-op-

erative milk companies. An 80-20 revenue shar-

ing policy should be implemented in the milk 

sector, strict measures should be taken to curb 

adulteration in milk, and a brand policy should 

be implemented,” they said in a press note. 

CENTRE’S CONTRIBUTION IN HELPING MILK 

PRODUCERS? 

As per the Economic Survey 2020-21, milk and 

products was the only item in terms of protein-

rich food inflation (not including vegetables) 

that declined continuously from 9.4 percent in 

April 2020 to 4.0 percent in December 2020. 

Accordingly, the central government boasted of 

several measures to increase the productivity of 

livestock and, by extension, milk production 

such as the ongoing scheme State Dairy Cooper-

ative & Farmers Producers Organization 

(SDCFPO), inclusion of livestock in Kisan Credit 

Card (KCC) scheme and a stimulus package of 

Rs. 15,000 crores under the Prime Minister’s 

Atma Nirbhar Bharat for animal husbandry in-

frastructure. 

However, when asked about the various initia-

tives announced by the government since 2019, 

the Maharashtra leader Kutwal said there is no 

government presence on the field. In fact, he 

said some money from past schemes was still 

pending. Similar responses came from Gujarat 

and Uttar Pradesh as well. 

As for the KCC scheme, of the 1.5 crore or so 

dairy farmers associated with 230 milk unions 

and milk producing companies during June 1 to 

December 31, 2020, 47.81 lakh applications 

were collected. Out of those, 36.18 lakh applica-

tions were forwarded to banks by October 3, 

2020. 

PERSISTING DESPITE TROUBLES 

West Bengal’s Kangsabati cooperative milk pro-

ducers’ union has begun selling its produce to 

Covid-19 hospitals and stay-at-home patients in 

an effort to keep sales afloat. However, as the 

epidemic continues in waves, experts call for ef-

fective moves to improve the milk sector. 

The situation persists even in regions of Uttar 

Pradesh, the leading state in terms of milk pro-

duction. Speaking to SabrangIndia, Chandra vil-

lage resident Dilpreet from Amroha district said 

farmers have been suffering since last year un-

der the dual burden of the pandemic and the 

three farm laws forcibly passed by the central 

government. 

“On top of that, when products are stopped be-

cause of the Covid-19 virus, we face a lot of 



problems. Farm loans hit us with double or even 

triple interest. Meanwhile, last year prices were 

around Rs. 30 per bag of milk. In January 2021, 

this increased to Rs. 40 thanks to farmers body 

Samyukta Kisan Morcha’s intervention,” he 

said. 

Despite this increase in prices, Dilpreet only no-

ticed a significant increase in village deaths ra-

ther than profits. When asked about govern-

ment schemes, he says he too has seen no im-

pact on the ground-level. A few years ago, the 

ruling party provided cows. However, following 

elections, dairy farmers lost the party’s atten-

tion and the cows too died. 

“Every dairy farmer has a side business because 

they cannot keep their animal alive and house-

hold running by simply selling milk,” he said, 

emphasising the need for the government to 

not only procure grains but also find a solution 

for dairy farmers, whose future is marred by 

looming uncertainty. 

 

 

Milk coop societies stop buying milk from farmers afflicted by Covid 
JUN 16, 2021 

https://dairynews7x7.com/milk-coop-societies-stop-buying-milk-from-farmers-afflicted-by-covid/ 

 
armers in the district complain that 

many milk producers’ co operative socie-

ties are stopping buying milk from the 

households where there are Covid-19 positive 

cases for the past 14 days. Thousands of poor 

and marginal farmers are into dairy farming for 

a livelihood and the decision of milk coopera-

tive societies is causing them a lot of financial 

distress. 

A dairy farmer Nagarajappa of Bisilavadi village 

in Chamarajanagar taluk, told The Hans India on 

Tuesday that ever since his daughter and son-

in- law have been admitted to a Covid treat-

ment centre, Bisilavadi milk producers’ cooper-

ative union has stopped buying milk from him. 

The union said it will take milk from him only af-

ter his daughter and son-in-law have completely 

recovered and left the hospital. This has forced 

him to use 10-12 liters of milk yield daily to feed 

calves, cats and dogs. Without regular income 

in this lockdown, it is difficult manage the 

household, he said. 

When contacted, society secretary Mahesh said 

that ‘our decision is not intended to trouble 

farmer’. “If we come in contact with the in-

fected persons or their contact, we will spread 

the virus. Hence, it is decided to stop buying 

milk for 8-10 days from the household where 

there are cases of infections,” he explained. 

Chamarajanagar District Milk Federation presi-

dent H S Nanjunda Prasad said that the district 

has 475 milk producers co-operative unions. He 

denied giving instructions to the societies to 

stop buying milk from Covid-19 patients’ 

homes. “It is a wrong decision and we will re-

quest all unions to buy milk from everyone,” 

said Nanjunda Prasad. 
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New precision Iodine Value Analyzer gets recognition by FSSAI 
16 June, 2021 

https://thefederal.com/science/new-precision-iodine-value-analyzer-gets-recognition-by-fssai/ 

 
In one of its initiatives to encourage the manu-

facturing industry in India, CSIR-Central Scien-

tific Instruments Organisation (CSIO) had devel-

oped and transferred the technology of “Preci-

sion Iodine Value Analyzer (PIVA)”, an instru-

ment for the measurement of the degree of un-

saturation (Iodine Value) in vegetable oils. This 

indigenous food testing equipment – PIVA was 

recognized by FSSAI during World Food Safety 

Day. 

Conventionally, Iodine value is determined us-

ing manual titration, and few analytical instru-

ments based on automated titration are also 

available in the market. However, these meth-

ods take longer analysis time, are costly, and 

use toxic chemicals. Researchers, at CSIR-CSIO, 

developed a rapid analysis technique, which 

takes just three minutes for analysis of Iodine 

Value. Also, the cost of analysis per sample was 

reduced drastically, the CSIR-CSIO statement 

said. 

The technology had been transferred to M/s 

Comfax Systems, a Chandigarh-based start-up. 

The technology has applications in Oil extrac-

tion units, quality control and assurance labs, 

food regulatory authorities, soaps and cosmet-

ics, bakeries, meat industry, paint industry, bio-

diesel analysis, and charcoal industry. The tech-

nology is also useful in determining adulteration 

in edible oils and fats. 

Currently, PIVA has been calibrated and tested 

for Coconut, Sunflower, Mustard, Palm, Rice 

Bran, Soyabean, Groundnut, Olive Oil, and 

Ghee. This new development is a part of the on-

going effort to strengthen the food testing ca-

pabilities by introducing quick and advanced 

Food Testing Kits. This is the newest addition to 

the approved kits/ equipment approved by 

FSSAI for rapid food testing. 
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Global News 

Deer milk naturally support skeletal and immune health in elderly people 
JUN 28, 2021 

https://dairynews7x7.com/deer-milk-naturally-support-skeletal-and-immune-health-in-elderly-people/ 

 
 new clinical trial aims to provide scien-

tific evidence of the role of Pāmu deer 

milk; in supporting a healthy lifestyle 

and improving the general nutrition in a com-

munity-dwelling older population over the age 

of 65. 

Funded by the High-Value Nutrition (HVN) Ko 

Nga Kai Whai Painga National Science Challenge 

Professor Marlena Kruger at Massey University; 

has been awarded $244,000 for a project to be 

conducted in conjunction with industry partner, 

Pāmu. 

Pāmu deer milk is a natural source of concen-

trated nutrition. The composition and sensory 

aspects of deer milk have been thoroughly re-

searched and could offer; improved nutritional 

status and vitality due to its unique composi-

tion; it has significantly higher protein content 

compared to cow’s milk with a different pro-

tein/fat ratio. Deer milk naturally contains vita-

mins and minerals that support skeletal and im-

mune health, with additional minor compo-

nents possessing anti-inflammatory effects. 

Muscle Mass declines after the age of 50 

“Muscle mass declines after 50 and older adults 

become prone to arthritis; showing potential 

for older adults to gain considerable benefit 

from the increased protein and anti-inflamma-

tory properties of Pāmu deer milk”; says co-

principal investigator and nutritionist, Professor 

Pamela von Hurst. 

The project involves a randomised comparison 

trial recruiting 120 women over the age of 65 

with a low to normal BMI. There will be a focus 

on Asian ethnicity where recruitment allows for 

it. Participants will consume either 200ml deer 

milk or a commercial oral nutrition supplement 

daily for 10 weeks. 

“This project will provide scientific-evidence for 

the role of deer-milk in supporting a healthy-

lifestyle-and-improving general-nutrition in a 

community-dwelling older population; over the 

age of 65,” says lead researcher Professor Mar-

lena Kruger. 

“Pāmu see a clear market opportunity in the 

healthy ageing space, providing a natural and 

great tasting nutritional solution,” says Joanne 

Todd, HVN Challenge Director. 

High Value Nutrition Challenge 

“The research findings from this project will add 

to the existing dossier of scientific evidence for 

Pāmu deer milk and will be fundamental to 

commercialisation of a finished product that 

could underpin a new industry in New Zealand”. 

Pāmu are focusing on China and South East 

Asian markets for product commercialisation, 

hence the desire to target an Asian population 

in the trial. Pāmu deer milk is sourced through 

the partnership with Peter & Sharon McIntyre 

and a Pāmu pilot scale farm in the Central Plat-

eau. 

The Māori word ‘Pāmu’ literally means ‘to farm’ 

but also reflects the Māori concept of guardian-

ship of the environment. Pāmu shares with 

Māori a desire to see the land thrive while run-

ning productive and profitable farms. Some 

Pāmu farms will eventually return to iwi owner-

ship as part of Treaty of Waitangi settlements 
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and Pāmu are committed to working together 

with Māori to ensure land is farmed in a sus-

tainable way that incorporates Te Ao Māori 

principles. 

The HVN Challenge is a mission-led programme 

of innovative research into the health attributes 

of New Zealand-produced foods for our major 

export markets. 

High-Value Nutrition Ko Ngā Kai Whai Painga is 

one of the eleven National Science Challenges. 

The Challenge has $45 million of funding over a 

five year period. 

 

 

Genetics to help dairy kick vital climate goals 
Jun 28 2021 

https://www.dairynewsaustralia.com.au/2021/06/28/4493165/genetics-to-help-dairy-kick-vital-climate-goals 

 
his comes as consumer pressure mounts 

on agricultural production to improve its 

on-farm and supply-chain environmen-

tal credentials. 

The project, led by DairyTas and supported by 

LIC, the Tasmanian Government and Serve-Ag, 

investigated how the Tasmanian dairy industry 

could reduce carbon emissions. 

Central to the findings was the need to breed a 

cow that produces high milk solids relative to its 

live weight, while lasting longer in the herd. 

Former DairyTas sustainable dairying adviser 

Rachel Brown said genetics was an obvious 

starting point for the investigation, as cattle 

produce 60 to 65 per cent of the emissions from 

the state’s industry. 

“This project showed you can milk less cows, 

but milk better cows,” Dr Brown said. 

“With the right animals you can focus on profit-

ability, not production. 

“With the right cows and the right genetics, it 

flows through the whole business, and you can 

have good people, who can run the farm well. 

“Finding good staff is always a challenge and 

finding good people to run very large herds 

well, is even harder.” 

Research from New Zealand’s Lincoln University 

Dairy Farm, included in the project, showed a 

12 per cent reduction in emissions from milking 

fewer, higher-producing cows, reducing supple-

ments, nitrogen fertiliser inputs and improving 

pasture management. 

This project was a first for the Australian dairy 

industry and it drew on research from across 

the Tasman, specifically the HoofPrint breeding 

index developed by LIC. 

The HoofPrint index allows farmers to select 

bulls based on their predicted ability to gener-

ate daughters who produce less methane and 

nitrogen per kilogram of milk solids over the an-

imal’s entire life. 

Dr Brown said tapping into the New Zealand 

dairy industry not only provided access to 

world-leading research, but this science was 

also applicable for Tasmania because of climate 

and farm system similarities. 

Breeding for environmental and business gains 

requires a focus on the production and longev-

ity of individual cows, according to New Zea-

land-based LIC environment and welfare man-

ager Tony Fransen. 

“It’s the right cow producing the right levels, 

driving overall efficiency,” he said. 

“Then there’s lifetime efficiency — is the cow 

getting in calf every year? Is it early in the sea-
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son? Does she have the health and confor-

mation traits that means farmers keep her 

around longer?” 

Mr Fransen said the next step to improving the 

environmental credentials and profitability of 

every generation, would be using sexed semen 

to breed from the best animals in each herd. 

 

 

Growing demand for sheep milk prompts startup Ovino to open in Acton 
 Jun 26, 2021 5:00 AM ET 

https://www.cbc.ca/news/canada/kitchener-waterloo/andrew-coppolino-sheep-milk-ovino-farm-1.6080072 

 
vino is hoping that the demand for 

sheep-milk products continues to in-

crease, and with their state-of-the-art 

facility near Acton, Ontario, able to accommo-

date 2,000 sheep, they're ready to meet that 

demand. 

"We've found a niche for sheep milk that wasn't 

being served. A lot of people are lactose-intoler-

ant, and we want to bring them lactose-friendly 

milk," said Jay Akras, Ovino business develop-

ment manager. 

Lactose intolerance is a condition that can af-

fect some individuals — approximately seven 

million Canadians, according to the Canadian 

Digestive Health Foundation — who have a defi-

ciency in the enzyme lactase resulting in diges-

tive discomfort when consuming milk products. 

With 700 ewes, Lacaune and East Friesian 

breeds, in the bright, open building, Ovino, a 

family business, produces milk in three fat-per-

centages and a Balkan-style yogurt, with plans 

for feta cheese and flavoured yogurt production 

in the works. 

Anticipating their current production will grow 

in the future, and with feeding and bedding 

equipment that runs on an overhead auto-

mated "monorail" reducing costly labour, 

Ovino's goal is to introduce more consumers to 

sheep's milk. 

 
"We're working with different retailers right 

now and hope to announce them in the next 

one to two weeks. We're open for on-farm sales 

Saturdays and Sundays 9 a.m. to 12 p.m.," Akras 

said. 

He adds that a grand opening, with tastings and 

tours, is being planned for later this year when 

COVID-19 restrictions are lifted. 

Sheep milk 

The sheep live in a large, open free-run bedded-

pack barn that was built starting in Octo-

ber 2018. They eat a mix of hay, grass and other 

greens and are milked twice a day on what 

Akras describes as the largest computerized ro-

tary milking machine in the country, capable of 

milking 80 ewes at a time. The milk then travels 

to the next room where it is processed. 

The rotary milking machine at Ovino farms, Ac-

ton, Ont. can accommodate up to 80 ewes at a 
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time. Once the milking has ended, the recepta-

cles disconnect automatically and sheep can de-

scend from their stall on the wheel. (Andrew 

Coppolino/CBC) 

A rich, creamy and sweetish milk, sheep's milk is 

known as an A2 variety, which is more easily di-

gestible for people with a lactose intolerance. 

Depending on the type of testing done, the 

global prevalence-estimate of lactose malab-

sorption is 68 per cent, according to The Lancet. 

There is growing demand for a range of dairy al-

ternatives across the food and beverage sector. 

With ovines, Agriculture and Agri-Food Canada 

reporting that 72 new dairy products containing 

sheep milk launched in the country between 

January 2016 and December 2020. 

A2 and alternatives 

The cows at Eby Manor Golden Guernsey in Wa-

terloo, Ontario, also produce A2 milk, according 

to farmer Jim Eby. 

 

 

PFA Destroys 950 Liters Adulterated Milk, Impose Fine On Milk Tanker Owner 
Fri 25th June 2021 | 03:05 PM 

https://www.urdupoint.com/en/pakistan/pfa-destroys-950-liters-adulterated-milk-imp-1286867.html 

 
UZAFFARGARH, (UrduPoint / Paki-

stan Point News - 25th Jun, 2021 ) 

:Punjab food Authority (PFA) has de-

stroyed 950 liters of adulterated milk and im-

posed Rs 10,000 fine on a mini milk tanker vehi-

cle owner during checking at Head Bakaini 

in Muzaffargarh district. 

In a statement, PFA officials said that during 

checking of milk at head Bakaini, the PFA team 

stopped a van, J-5590, loaded with a milk 

tanker. 

On-spot analysis with the help of Lectoskin ma-

chine, revealed that the milk was adulterated 

due to presence of chemicals besides water. 

The 950 liter of milk was destroyed 

and fine worth Rs 10,000 was imposed on the 

owner. 

The PFA official, quoting DG PFA Rafaqat Ali 

Naswana, said that adulterated milk weakens 

the bones of kids and elders and pledged to 

continue action against those selling adulter-

ated milk to ensure supply of healthy milk to 

the consumers, release concluded. 

 

Volleman’s Family Farm is bringing milk and other local goods to North Texas doorsteps 
1:50 PM on Jun 24, 2021 CDT 

https://www.dallasnews.com/food/restaurant-news/2021/06/24/vollemans-family-farm-is-bringing-milk-and-

other-local-goods-to-north-texas-doorsteps/ 

f drinking milk straight-up from a glass bot-

tle seems a bit foreign to you, you’re not 

alone. Even though the Texas dairy industry 

has continued to grow “meteorically” the last 

few years, overall milk consumption in the U.S. 

is down, with liquid milk consumption dropping 

40% since 1975. Plant-based dairy alternatives 

have also taken over some market share, 

with U.S. retail sales growing 20% in 2020. 

But one Texas dairy is beginning to lure both 

new and old milk drinkers with high-quality, 
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glass-bottled milk and a large dose of nostalgia 

in the form of doorstep delivery by a milkman. 

Volleman’s Family Farm in Comanche, Texas, on 

the outskirts of Texas Hill Country, was estab-

lished in 1993 by Frank and Annette Volleman, 

who came from generations of dairy farmers in 

Luxembourg. After selling their milk commer-

cially for years, they began bottling their own 

milk in 2020 and selling directly to consumers. 

They offer whole milk, 2% and heavy cream, in 

addition to flavored milks like strawberry, choc-

olate, vanilla and cappuccino. 

David Volleman, one of Frank and Annette’s 

four sons, says the family has always had a pas-

sion for getting closer to the consumer. So this 

summer, they are coming directly to your 

home. They partnered with Kansas City-based 

Shatto Home Delivery to launch Volleman’s 

Home Delivery in North Texas June 21. Shatto 

Home Delivery launched from Shatto Milk Com-

pany about six years ago, and this is their first 

expansion outside of Kansas City. 

Owner Matt Shatto says the dairy delivery con-

cept has been popular in Kansas City as much 

for freshness and convenience as for the nostal-

gia of an old-fashioned milkman service. “Cus-

tomers who remember the milkman wanted to 

share that experience with their children and 

grandchildren,” he says. “And we see the rela-

tionship between the milkmen and our families, 

they’re familiar relationships. It’s refreshing. 

Some tell me that for the kids, it’s like Christmas 

every week.” 

While Volleman says you can find their bottled 

milk in more than 160 local stores, home deliv-

ery makes things simpler, especially with glass 

bottles, which can be reused indefinitely. Just 

put a cooler on your doorstep (you can use your 

own or buy an old-fashioned milk box from Vol-

leman’s), and your regular milkman (or woman) 

will deposit your milk and other goods weekly. 

When you’ve finished the milk, put the glass 

bottles back in the box for pickup. 

Volleman says he enjoys being so connected to 

the consumer. “With home delivery, there is 

feedback, lots of communication,” he says. “You 

can text us back and tell us what products you’d 

like to see, etc. It’s so much better than in a 

store.” 

And Volleman’s Home Delivery offers more 

than just milk. They’ve partnered with other 

North Texas purveyors to offer cheese (Mozza-

rella Company), bagels (Shug’s Bagels), bread 

(Empire Baking Company), kombucha (Holy 

Kombucha) and more. 

The glass bottle difference 

Volleman says he has heard from many new 

customers that were not self-described “milk 

drinkers,” and that trying high-quality, locally-

produced milk has changed their habits. 

“It’s largely driven from the quality,” he says. 

“As soon as we milk the cow, that milk is kept 

cold and clean. And it goes directly from us to 

the consumer.” 

The glass bottles are key. The glass keeps the 

milk colder and protects it from the environ-

ment and other imparted flavors from other 

packaging, Volleman says. Glass is more work 

though, he adds, because it’s heavier and 

breakable, so home delivery makes a lot of 

sense. 

Customers also love the different flavors of-

fered. “We make it fun, they love the taste,” 

Volleman says. 

Glass-bottled milk options are often hard to 

find, but they’re making a sudden resurgence in 

Texas with Volleman’s as well as new Terrell-

based 1836 Farms, an expansion from Phoenix’s 

Danzeisen Dairy. 

In addition to reusing the glass bottles, Vol-

leman’s uses other sustainability measures, like 

growing their own grasses and corn for cow 

feed. 

“We actually feed the whole corn plant, not just 

the grain, the whole stalk and stem, too,” Vol-

leman says. 
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He adds that the farm also cools the cows in a 

cross-vent barn with fans and sprinklers. “The 

cows come first. We get them as comfortable as 

possible,” he says. 

 

 

 

Robots do the milking at Hosch Dairy Farm 
Jun 23, 2021 

https://www.cpioneer.com/news/article_67872b6a-f970-570d-9ad6-54d40660f508.html 

 
he Hosch Dairy Farm in Bernard is one 

of the few remaining dairy farms in the 

area. According to Mark Hosch, most 

farms have switched to beef cattle and pigs be-

cause they’re overall less work and don’t re-

quire the same technological upkeep as dairy. 

“Dairy farming is labor-intensive,” said Hosch. “I 

guess a lot of the decline is people deciding not 

to remodel. It costs a lot to keep up with the 

technology. We’re a dairy farm. Our crop 

ground is secondary to the cows. In this area, 

we’re one of the few dairy farms since there’s 

not many around here anymore. It used to be 

every farm had cattle, but now things are 

spread out.” 

The Hosch family has decided to stick with dairy 

farming over the years and frequently invested 

in technological advances to more efficiently 

care for and milk their herd of 170 cows. One 

such advancement was the construction of a 

new free-stall barn in 2002, a building that 

would come to be called the “Robot Barn” years 

later after additions were made in 2012. 

“The parlor was what was high tech at the time 

and when we put in a new free-stall barn I 

thought this was where we’d house the cows. 

Then, all of a sudden, the robots came along 

and I said, ‘Ok, we’re going to make the next 

step’. You either stay with the technology or 

you stop. We built this barn around 20 years 

ago and when we added the robots we just 

tacked a little building on the end of it.” 

The farm’s robots and computers serve a dou-

ble purpose of milking the cows and keeping 

track of their health. 

“They have transponders on their necks which 

identify them when they go into the robot,” 

said Hosch. “It also keeps track of how many 

minutes she’s chewing her cud. On average, 

these cows are chewing their cud 460 minutes a 

day if they’re comfortable. It also has a pedom-

eter on it so we know how far she’s traveled. A 

healthy cow is going to stay in that same walk-

ing distance. If she’s sick, the walking distance 

would drop, or if she’s in heat it goes up. When 

the cow is milked it takes the temperature of 

the milk because that fluctuates if the cow is 

sick.” 

Jessica Hosch, daughter of Mark and his wife 

Karen, asserted their dairy farm is the most 

technologically advanced of any in the area. 

“There are more robotic dairy farmers out 

there,” she said, “but more of them are tradi-

tional with parlors. We’re getting computer 

data from our cows daily anytime we want to 

know, whereas they might have someone come 

in to test the cows and get their production 

data maybe once a month, while we’re getting 

it 24/7.” 

When it comes to milking, the Hosch’s robots 

allow the cows to milk themselves on their own 
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schedule, leaving the farmers to focus on both 

machine maintenance and caring for the cattle. 

“Our main purpose is being caregivers,” said 

Hosch. “We clean up and feed the cows, take 

care of the baby calves and maintain the robots. 

Our cows are down there milking themselves. 

They do what they want to do on their own 

timetable. Twice a day we’ll bring up what we 

call a fetch, which is the cows who forgot to 

come in the last ten hours. We’ll put them in 

the pen and they’ll have to go through the ro-

bot, but other than that, 95% of the cows go 

through without that.” 

When one of the cattle decides to be milked, it 

walks into the stall where the robot identifies 

the cow and cleans the udders with a brush be-

fore using a laser and 3D camera to identify 

where the teats are, even as the cow moves 

around. After connecting to the teats with 

chords, the robot activates a vacuum to draw 

out the milk, all the while measuring how many 

pounds of milk the cow is giving and determin-

ing its quality. If the milk is good, it’s sent to the 

tank where a milk truck picks it up every other 

day. If the robot determines anything to be at 

all off with the milk, it’s instantly dumped. Ac-

cording to Hosch, the robot is always at the 

ready to milk a cow, with only occasional 20-mi-

nute breaks to clean itself off. 

“We started Dec. 5, 2012, and it’s been running 

24 hours a day, seven days a week, 365 days a 

year ever since,” he said. 

Each cow gives an average of 80 pounds, or 10 

gallons, of milk per day, with a total of 11,000 

pounds of milk from the entire herd. 

 

 

Milk the dairy & bleed the doctors 
June 23, 2021 

https://www.thenews.com.pk/print/853607-milk-the-dairy-bleed-the-doctors 

AHORE: The government’s excuse for 

not taxing edibles and health services is 

it will burden the poor yet these sectors 

are jacking up their rates/charges/fees abso-

lutely without any scruples. 

There is a flaw in this policy. This scribe inter-

viewed the chairman of a multinational dairy 

producer about 15 years back a month before 

the announcement of the federal budget. 

The gentleman argued that sales tax on dairy 

products would make dairy products out of 

reach of the common man. The government of 

the day, which was contemplating bringing the 

dairy sector under sales tax net, did not impose 

the measure that year. Exactly one month later 

the rate of packed milk was increased by 20 

percent. How come the consumers tolerated 

that hefty increase? 

The government in the next year’s budget in-

creased the rate of sales tax on some dairy 

products from 10 to 17 percent. There was a 

strong protest from the dairy sector. They met 

the federal finance minister and the additional 

tax was withdrawn to save high-end consumers 

from price hike. Only few value-added dairy 

products are under sales tax net. 

The dairy milk is exempted from any tax, yet the 

rates of packed milk continue to increase every 

year very sharply. 

The milk processors procure milk from the dairy 

farmers. The most state-of-the-art dairy pro-

ducers’ part with their produce at Rs60 per liter, 

while the ordinary farmers get even less. 

This milk after processing is marketed at Rs155-

170 per liter. During the processing the fat in 

the product is reduced to 4.5 percent (the buf-

falo milk contains up to 9 percent fat). It is 

heated, homogenised and added with preserva-

tives before packing. The fat is used for making 

other value-added products. Some powdered 

milk is also added during the homogenisation 
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process. The powdered milk is cheaper than 

fresh milk. 

Ordinary consumers cannot afford processed 

dairy products. Almost 93 percent of consumers 

buy loose milk, desi ghee, and curd at much 

lower rates. The 5-7 percent affluent classes 

consume processed ultra-heat treated milk that 

is very expensive. They are not bothered if the 

prices increase. 

That is evident from the fact the sales of pro-

cessed dairy products continue to post healthy 

growth every year. Why is the exchequer de-

prived of a little revenue? If the entire pro-

cessed dairy line is documented through sales 

tax it would check income tax evasion as well. 

The medical profession has progressed on the 

same pattern as the dairy sector. The doctors 

and the hospitals are under the sales tax regime 

because this being a pass on tax would increase 

the financial cost of the treatment. Patients are 

charged exorbitant consultation and surgery 

fees. 

They pay hospital room rents higher than high-

end hotels. Most of them cannot afford the cost 

of treatment. However they have no choice and 

in order to get their dear ones treated they sell 

their assets and spend all their savings. 

The doctors are service providers. They examine 

the patient and suggest treatment for which 

they charge a very high fee. They operate on 

the patients and charge them a fortune. The 

surgery charges are in addition to the operation 

theatre charges and the medicines used during 

operation. 

These services most of the time cure the patient 

but there is no guarantee there will a full post-

operative recovery and survival. Services 

charges have to be paid and the hospitals do 

not allow the patient to go home or handover 

the body unless the service charges are paid. 

How can we allow members of a noble profes-

sion to fleece ailing humanity and not pay the 

due taxes? We must devise a mechanism to en-

sure the doctors and the hospitals pay full sales 

and income taxes. If they are properly taxed the 

amount of revenue collected would be stagger-

ing. 

The hospitals and clinics could be electronically 

monitored to ensure proper tax collection. 

About 50 percent of the levies collected from 

the medical profession including hospitals could 

be used for compensating the patients if they 

come up with proper receipts. The rest could be 

used for improving the healthcare facilities. 

The amount of taxes if collected transparently 

would be higher than the health budget of each 

province. We cannot let some professions go on 

accumulating wealth in the name of serving hu-

manity. 

 

 

As Higher Milk Production Forecasts Settle In, Can Export Demand Help Save Prices? 
June 22, 2021 

https://www.agweb.com/news/livestock/dairy/higher-milk-production-forecasts-settle-can-export-demand-help-

save-prices 

.S. milk production continues to post 

gains, a trend that could continue to 

curb milk prices for producers this 

year. 

USDA expects a rise in production in both 2021 

and 2022, a factor driven by an uptick in cow 

numbers. As a result, the agency lowered the 

Class III and all-milk price forecast, yet ex-

pressed expectations for all classes of milk to 

see higher prices next year.  

"For all these markets, I always worry when you 

have high feed costs, that producers get caught 

in this squeeze of higher costs, if their output 

prices move lower," says University of Missouri 

economist Scott Brown. "And the dairy industry 
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certainly has that option of some lower prices 

as we get later in the year." 

Brown says as U.S. dairy cow growth is happen-

ing at an accelerated pace, it could continue to 

be the theme in 2021.  

"It's stronger than I would have hoped we were 

going to have, in terms of overall U.S. milk pro-

duction growth this year, says Brown. "We're in 

a precarious situation on dairy markets, as well, 

as cheese prices have been coming off of what 

was some stronger prices. I think that was 

driven a little bit by where international prices 

were headed, as well as maybe some recovery 

from COVID-19." 

USDA's latest forecast lowered cheese prices 

due to larger stocks, a trend that could be due 

to lower domestic demand this year. Brown 

says 2020 may be a high point for cheese de-

mand, especially considering how many con-

sumers switched to take out and home delivery 

options.  

"Pizza demand was maybe the strongest as a 

take home and eat option in 2020," says Brown. 

"And it might be harder to repeat that in in 

2021, we'll have to wait and see." 

Between export demand and domestic demand, 

Brown thinks domestic demand may pose the 

greatest risk in 2021.  

"On the dairy side right, I'm maybe a little more 

optimistic on the semantic demand and that we 

continue to get some growth out of the rest of 

the world," adds Brown. "In some ways, the 

U.S. is leading the COVID-19 recovery, and some 

other countries are coming behind us. As those 

countries continue to recover, that kind of 

pumps the demand for them. And we might get 

some of that market share in terms of cheese 

and other products." 

 

 

Arla Food To Set Up Dairy Farm In Nigeria, Train 1,000 Dairy Farmers 
JUN 21, 2021 

https://dairynews7x7.com/arla-food-to-set-up-dairy-farm-in-nigeria-train-1000-dairy-farmers/ 

 
rla–Foods, makers of Dano–Milk, has 

announced that it will build a state-of-

the-art commercial dairy farm in 

Northern Nigeria ; where it plans to train and 

support upto 1,000–local–dairy–farmers ; as 

part of its long-term commitment to developing 

the Nigerian–dairy–sector. 

The 200-hectare farm, scheduled to open in 

2022,;will have housing for 400 dairy cows, 

modern milking parlours and technology, grass-

lands and living facilities for 25 employees. 

The firm said the farm is expected to produce 

over 10-tonnes of milk-per-day to supply lo-

cally-produced-dairy products to Nigerian-con-

sumers. 

Need for dairy as a nutritious food 

Managing Director, Arla Foods, Peder Pedersen 

said; “there was a great need for nutritious food 

and dairy products to satisfy the growing de-

mand from Nigeria’s fast-growing population.” 

“This requires a complementary approach 

where imported food is crucial to ensuring 

food-security while also supporting the govern-

ment’s long-term agricultural transformation 

plan to build a sustainable dairy sector in Nige-

ria,” Pedersen said. 

In 2019 Arla scaled up its commitment to devel-

oping a sustainable-dairy-sector in Nigeria with 

a new public-private-partnership with the Ka-

duna-State-government. 
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It is the first of its size and offers 1,000 nomadic 

dairy farmers permanent farmlands. Arla is the 

commercial partner that will purchase, collect, 

process and bring the local milk to market. 

 

 

The case for packaged milk 
June 21, 2021 

https://www.thenews.com.pk/print/852525-the-case-for-packaged-milk 

s one of the fourth largest milk produc-

ers in the world with over 33 billion li-

ters of annual milk production despite 

various struggles, Pakistan’s dairy industry can 

quite literally become the country’s ‘cash cow’ – 

with a significant potential to meet increasing 

demand for nutritional milk, aid in tackling mal-

nutrition, address food security, and create jobs 

and bolster economic growth. Statistics have 

shown that more than eight million Pakistani 

families are dependent on the dairy industry for 

income and socio-economic development. 

In milk-loving Pakistan, more than 90 percent of 

the population still relies on untreated loose 

milk. Due to a lack of efficient cold chain supply, 

perishable loose milk gets contaminated along 

an informal dairy value chain and becomes un-

healthy for safe human consumption. Infra-

structure-related obstacles make it challenging 

to maintain the hygiene and temperature of 

loose milk and result in frequent wastage. How-

ever, the shelf life of processed milk can be pro-

longed for up to three months and yet Paki-

stanis are easily accessing and demanding loose 

milk at their doorsteps at cheaper retail prices 

and lesser nutritional value. 

Due to limited consumer awareness and a poor 

perception of ‘packaged’ milk which creates 

consumers’ doubt on the ‘wholesomeness’ and 

‘purity’ of processed milk, most Pakistanis are 

unwilling to consume safe and hygienic milk. 

Ironically, it is untreated loose milk that is jeop-

ardizing public health safety. While packaged 

milk prices are on the rise, local demand is fall-

ing as consumers remain uninformed about the 

harmful contents of untreated milk. It is not sur-

prising that the sales of packaged milk in Paki-

stan are plummeting. 

To tackle this, private sector dairy companies 

are playing a paramount role in making invest-

ments to enhance the sector profitability and 

productivity in close collaboration with small-

holder farmers under rural development pro-

grams. Robust pasteurizing systems are enhanc-

ing raw milk quality through compliance with in-

ternational standards. The benefits have been 

profound but certain gaps in the policy infra-

structure are prohibiting optimal production 

and trading of surplus milk, giving the govern-

ment solid ground to step up and regulate Paki-

stan’s largely untreated, undocumented, and 

untaxed loose milk market. 

Forward-thinking policymaking interventions 

and advocacy for legal framework are prerequi-

sites to incentivize and attract dairy farmers to-

wards a formal, organized, and regulated sys-

tem that can create a balance which enhances 

milk yields, improves public health standards, 

and safeguards consumers from unsafe raw 

milk consumption. 

The national and provincial governments need 

to build on and expand the contributions of the 

private sector through a scaled, phased, and 

long-term critical legislative intervention, so 

that dairy farmers can reap the benefits of ac-

cessing new and competitive packaged milk 

markets. Investors will bring in new businesses 

across the supply chain ensuring high-end milk 

products are available locally and as interna-

tional exports, resulting in long-term economic 

expansion and job creation. This presents an 

opportunity for packaged food grade companies 
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and government alike to play their part in en-

hancing the nutritional value of available milk 

products and ensuring consumer health and 

wellbeing across Pakistan. 

Ultimately, more Pakistanis will be able to af-

ford safe milk and high value dairy products as 

prices are lowered through establishment of di-

rect formal linkages between farmers and dairy 

companies in a competitive packaged milk in-

dustry. The incidence of foodborne disease out-

break associated with consumption of unpas-

teurized dairy products will be lessened, pro-

tecting overall public health. 

In 2018 since the Punjab’s Punjab Food Author-

ity (PFA) introduced a Minimum Pasteurization 

Law set for implementation in July 2022, there 

has been increased pressure on other provincial 

governments to play a pivotal role in governing 

milk safety and issuing uniform food safety 

standards and regulation on mandatory pas-

teurization of milk. According to Director Gen-

eral PFA Rafaqat Ali Niswana, Punjab’s recent 

focus has been on food grade packaging to en-

hance traceability and documentation and im-

prove milk quality for consumers. 

The Punjab government has nearly a year left to 

enhance consumer awareness regarding milk 

pasteurization through innovative behavior 

change strategies and campaigns targeting 

households and communities. There is immense 

potential for the dairy sector to tap into a pri-

marily young population that is an attractive 

fundamental for gaining popularity and pace in 

consumption of packaged milk products includ-

ing varieties of cheese and flavored milk and yo-

gurts. The PFA DG believes that it is vital to 

change the prevailing perception that packaged 

milk is not ‘khaalis’ and has added preserva-

tives. At this critical juncture, the private sector 

must chip in also to cultivate new and sustained 

consumer demand for packaged milk as it has 

significantly fallen by 17 percent with the price 

increase following abolition of zero-rating. 

Demands have been made to the Sindh govern-

ment to take a cue from the Punjab Food Au-

thority in taking necessary steps for making milk 

traceable through conversion to packaging. 

There is also mounting pressure from repre-

sentative bodies to reinstate zero rating re-

gimes to make packaged milk affordable and 

lowering the upward pricing trend. 

Conducive legislation at the federal and provin-

cial levels must be complemented with holistic 

and incentivizing interventions directed towards 

narrowing the pricing and quality gaps, creating 

investment opportunities, reducing input costs, 

and facilitating both farmers and consumers to 

accelerate their smooth transition towards a 

formal dairy sector. Expansion of the processed 

milk market will attract new foreign direct in-

vestments in infrastructure development, cre-

ate new job opportunities, and upsurge tax rev-

enues for the government. 

The packaged dairy industry in Pakistan needs 

to be far from basic because it has definite 

growth potential. Amid a pressing and evolving 

pandemic and lockdowns, swiftness in consist-

ently adapting to the changing environment is 

necessary for governments, consumers, farm-

ers, vendors, regulatory bodies, and dairy com-

panies for continued generation of stable eco-

nomic activity along the milk value chains. Via-

bility of packaged dairy products can be en-

sured in Pakistan if the government evaluates 

and encourages global best practices of neigh-

boring countries such as Turkey, India, Malay-

sia, Sri Lanka, Bangladesh, Thailand, and Indo-

nesia among others. 

In Turkey, the recent rapid expansion of a pro-

cessed milk industry has revealed a key lesson 

that adequate and proactive government sup-

port including subsidies, relaxed taxation re-

gimes, and minimum pasteurization and pack-

aging laws contribute towards growth of the 

milk economy. It becomes possible for farmers 

to reap commercial benefits and communities 



to access and enjoy processed milk products at 

slashed retail prices. 

Key insights from global milk processing mar-

kets have confirmed that government interven-

tion and the right regulatory environment is 

crucial to reverse incurred losses and prevent a 

catastrophe in Pakistan’s dairy sector. A strong 

stance from the government, coupled with joint 

industry efforts will be a welcome step in the 

right direction to shape the processed milk mar-

ket, improve market dynamics, enable industrial 

growth, and ultimately bring Pakistan closer to 

achieving its public health goals. 

 

1400-litre Adulterated Milk Discarded 
Fri 18th June 2021 | 05:30 PM 

https://www.urdupoint.com/en/pakistan/1400-litre-adulterated-milk-discarded-1280860.html 

AISALABAD, (UrduPoint / Pakistan Point 

News - 18th Jun, 2021 ) :The Pun-

jab food Authority (PFA) discarded more 

than 1,400 litres of adulterated milk, 

seized from Tandlianwala on Friday. 

A PFA spokesman said that the Authority 

checked four vehicles carrying milk to supply it 

on various milk shops and hotels in Tandli-

anwala. 

The PFA teams found spurious and adulterated 

milk in three vehicles and discarded over 1400 

litres of milk, he added. 

 

 

Carbon neutral dairy farming is possible in 2050 : IFCN Conference 

JUN 17, 2021 

https://dairynews7x7.com/carbon-neutral-dairy-farming-is-possible-in-2050-ifcn-conference/ 

 
arbon dioxide levels in the air are at 

their highest level in 650,000 years and 

we have 

seen 19 of the warmest years since 2000. Live-

stock and thus dairy farming undeniably 

contribute to greenhouse gas emissions (GHG). 

Torsten Hemme, founder of IFCN, states: 

“The GHG emissions of dairy farming account 

for about 2.2% of global GHG emissions. 

IFCN research shows that emerging countries 

account for 75% of those e missions and for 

approximately 100% of its growth over the past 

20 years”. However, the dairy sector plays 

a vital role in providing high quality protein to 

billions of people and livelihoods to 

millions of farmers. 
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Climate neutrality 

By focusing on climate neutrality, the IFCN 

wants to provide a basis for decision-making 

and discussion through well-founded data and 

facts. The IFCN Dairy Baseline 2050 

shows that GHG emission per kilogram of milk 

globally will decline by 28% worldwide, 

driven by the observed trend towards higher 

milk yields. As a result, growing global milk 

demand of + 50% will only cause + 8% addi-

tional GHG emissions in dairy farming in the 

next 30 years. 

 
Carbon neutral farming requires befitting farm-

ing systems 

So what does it take to reduce these GHG emis-

sions in dairy farming? The Dairy 

Conference aimed to provide answers by invit-

ing speakers from leading global 

institutions and companies. The panellists came 

to the conclusion that carbon neutral 



dairy farming will become possible with fitting 

farming systems, improved farm 

management, better access to financial re-

sources in combination with new technologies 

and a common dairy initiative. Donald Moore 

(Global Dairy Platform), stated: 

“By launching the Net Zero, Pathways to Low-

Carbon Dairy initiative, the global dairy 

sector will demonstrate leadership in tackling 

climate change while protecting the vital role 

dairy plays in nutrition, and socio-economic out-

comes.” 

Poll results 

 

The good news is that the large majority of par-

ticipants (81%) agrees that dairy farming 

can become carbon neutral by 2050. However, 

it is more likely that developed countries 

will get there first, so it is important to find a 

collaborative approach. Jason Clay from 

WWF recommends: “Let’s build better 

knowledge sharing platforms – on how to re-

duce 

carbon emission in dairy. We need to learn 

faster”. IFCN would like to thank all 

participants, panellists and sponsors for their 

contributions that will help dairy on its way 

into the future. 

 

 

Rise in Campylobacter infections prompts raw milk warning from Idaho officials 
June 17, 2021 

https://www.foodsafetynews.com/2021/06/rise-in-campylobacter-infections-prompts-raw-milk-warning-from-

idaho-officials/ 

ealth officials in Idaho are seeing an in-

crease of Campylobacter illnesses they 

say are often associated with unpas-

teurized, raw milk. 

Eastern Idaho Public Health issued a public no-

tice reminding consumers of “inherent risks” of 

consuming unpasteurized, raw milk and raw 

milk products such as cheese and yogurt. 

“Consuming raw, unpasteurized dairy products 

increase the risk of foodborne illnesses includ-

ing Campylobacter, E. coli, Salmonella, and Lis-

teria,” according to the department’s notice.  

“Providing raw dairy products to family mem-

bers, particularly those considered members of 

high-risk groups, can be dangerous and in some 

rare cases, fatal.” 

Those at higher risk of illness after consuming 

raw, unpasteurized milk include young children, 

teenagers, pregnant women, the elderly, and 

those with compromised immune systems from 

diseases such as HIV/AIDS, cancer, and diabe-

tes, according to the public notice. 

The health department is working in conjunc-

tion with the Idaho State Department of Agri-

culture (ISDA) and Idaho Department of Health 

and Welfare (IDHW) in educating dairy opera-

tors and the public about the inherent risks of 

consuming raw dairy products, including milk. 

Campylobacter is often found in unpasteurized, 

raw dairy products and is the most common 

bacterial cause of diarrheal illness in the United 

States according to the health department. 

Common symptoms of Campylobacter infection 

include diarrhea (often bloody), fever and stom-

ach cramps. Nausea and vomiting may accom-

pany the diarrhea. These symptoms typically 

start two to five days after the person ingests 

Campylobacter and lasts approximately one 

week. 
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Dairy West earns award for Curds + Kindness pandemic response 
June 16, 2021 11:00 AM 

https://localnews8.com/health/coronavirus/2021/06/16/dairy-west-earns-award-for-curds-kindness-pandemic-

response/ 

 
ERIDIAN, Idaho (KIFI) - Dairy West is 

among seven organizations the Inno-

vation Center for U.S. Dairy hon-

ored Monday with its 10th annual U.S. Dairy 

Sustainability Awards. 

Dairy West is a regional dairy promotion organi-

zation representing Idaho and Utah dairy farm 

families, and the award recognizes its Curds + 

Kindness pandemic response last year had an 

outstanding community impact. 

"In the spring of 2020, Dairy West spearheaded 

the Curds + Kindness initiative to relieve COVID-

19-related supply chain pressures and deliver 

dairy products to hungry people in communities 

throughout Idaho and Utah," an Innovation 

Center for U.S. Dairy news release about the 

awards program said. "The industry-wide effort 

matched excess milk supply with available re-

gional processing, allowing Dairy West to pur-

chase, at cost, and donate more than 1 million 

pounds of product, which helped 500,000-plus 

families across the region. In addition to donat-

ing products through food banks, food pantries, 

and schools, Dairy West shared the joy and 

goodness of dairy with frontline workers, peo-

ple in shelters, and youth in need through com-

munity activations in June and December." 

Dairy West CEO Karianne Fallow said her organi-

zation is thrilled for the recognition, and the ef-

fort was definitely a win-win for dairy farm fam-

ilies and people battling food insecurity. 

"Dairy West is a farmer-funded promotion or-

ganization and our board of directors, which 

represents farmers throughout Idaho and 

Utah, saw a great opportunity when the pan-

demic struck," Fallow said. "They quickly sup-

ported the Curds + Kindness initiative because 

they knew it would help farmers stay in busi-

ness, keep dairy processing facilities opera-

tional, and feed those who needed it most in 

our communities. Our relationships across the 

supply chain, including with farmers, were 

strengthened because of our creative action." 

Fallow said Dairy West will remain dedicated to 

helping fight food insecurity. 

"The impact of our Curds + Kindness initiative is 

a testament to the power people have when 

they work together to solve problems and make 

a difference," she said. "Dairy West will con-

tinue to employ Curds + Kindness initiatives as 

part of a broader hunger strategy, and its spirit 

of building strong communities with dairy at the 

center will continue to be part of our ongoing 

efforts. The pandemic is certainly not the only 

time that we will see people and communities 

in need, and Dairy West is committed to helping 

find creative ways to dispel food insecurity fac-

ing our region." 

The U.S. Dairy Sustainability Awards recognize 

exceptional farms, businesses, and partnerships 

for their socially responsible, economically via-

ble, and environmentally sound practices and 

technologies that have a broad and positive im-

pact. 

The awards are judged by an independent panel 

of dairy and conservation experts who consider 

innovation, scalability, and replicability when 

evaluating nominations. Among the criteria to 

apply for the awards is participation and good 

standing in the National Dairy Farmers Assuring 

Responsible Management (FARM) animal care 

M 
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program and agreement to participate in the 

FARM Environmental Stewardship online tool 

for determining their GHG and energy footprint. 

Both initiatives are part of the U.S. Dairy Stew-

ardship Commitment, U.S. dairy's social respon-

sibility pledge to consumers, customers and 

other stakeholders. 

 

 

 



 


